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Documentation Paper:

Representative Survey on Inflation and Knowledge about Economic
Issues in Germany Conducted in 2025

Abstract This paper provides background information on the questionnaires and basic
descriptive statistics for a representative survey of the German population, conducted
on our behalf by Dynata in February—March 2025. The survey covers a range of topics
related to inflation and economic issues, including: 1) ‘official’ and ‘personalised’
inflation perceptions and expectations, 2) subjective and objective knowledge about
monetary policy and financial matters, and 3) an experiment assessing whether supply
constraint scenarios affect laypersons’ inflation expectations. A broad set of socio-
demographic and economic indicators was also collected.

JEL classification: D12, D84, E31, E71

Keywords: Household survey, Inflation perception, Inflation expectation, Supply
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1. Introduction

This paper provides background information, the questionnaires, and basic descriptive
statistics for a representative survey of the German population conducted on our behalf by
Dynata in February—March 2025. Using a randomised experiment integrated into an Internet-
based survey, we elicited households’ opinions on various aspects, including (i) ‘official’ and
‘personal’ inflation perceptions and expectations before and after a supply constraint
scenario, and (ii) subjective and objective knowledge about monetary policy and financial
issues. We also collected a broad range of socio-demographic indicators.

This survey, along with the embedded experiment, was preregistered, and the underlying
hypotheses were described in the AEA RCT registry on 12 February 2025 (Households’ Inflation
Expectations Under Supply Constraints; RCT ID AEARCTR-0015110;
https://www.socialscienceregistry.org/trials/15110).

The purpose of this paper is to present full documentation of the survey, and its data will be
analysed in a series of research papers.

This documentation paper is structured as follows: Section 2 describes the implementation of
the surveys as well as the treatments. Appendix A and Appendix B contain the German and
the English-translated versions of the questionnaire on inflation perceptions, inflation
expectations, and economic knowledge, respectively. Appendix C reports absolute and
relative frequency counts for questions in Appendix A. Appendix D presents the collected
socio-demographic variables.

2. The Survey

A. Survey design

The survey began with an initial set of questions on quota variables, designed to target a
representative sample of the German population, followed by questions eliciting quantitative
measures of both ‘official’ and personal inflation perceptions and expectations. Respondents
were then provided information about the supply problem in Germany’s retail sector in 2022
and were randomly assigned to a scenario treatment related to future supply shortages. The
survey continued with a set of questions used to measure how respondents updated their
beliefs on inflation expectations and how they viewed the situation of empty shelves and
missing product. The rest of the survey included sets of questions to collect respondents’
subjective and objective economic literacy (regarding monetary policy and financial issues),
socio-demographic characteristics, political opinions, and subjective life satisfaction with the
economic situation.

The survey was conducted by Dynata — an international market research and survey-data

company. The survey targeted individuals aged 18 or older and was conducted over two
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weeks. Specifically, the first week was from 14 to 21 February 2025 and consisted of 1,025
qualified responses. The second week was from 26 February to 4 March and included 1,007
participants. In total, 305 responses were disqualified due to low data quality scores.

Methodologically, the survey is based on quota sampling from Dynata’s access panel.
Reflecting the 2021 German Microcensus, respondents were selected according to sex, age,
household size, community size, region (Nielsen regions) and household net income (6 quota
variables). Dynata’s panel diversity is ensured through a variety of recruitment channels,
including mobile channels, social media sites, apps, targeted campaigns, integrated channels,
loyalty programs, and special interest sites. This approach makes it possible to better map
certain age groups or specific demographics, including people who might not actively sign up
to survey panels themselves. All participants, regardless of their recruitment source, undergo
a detailed profiling and validation process to ensure that only ‘real’ respondents with accurate
personal information participate in online studies. Dynata’s global research science team
strives to ensure the best possible mix of sources within their panel. Before participating in a
survey, participants are informed about the compensation for completing the survey, which
is based on the estimated average length of the interview. While all participants are rewarded
with panel points, the types of redeemable rewards vary by recruitment channel and include
shopping vouchers, charitable donations, and rewards such as frequent flyer miles.

The survey questions were asked in an online questionnaire. Dynata quality control
encompasses different areas and brings an array of solutions to fraud control, using both
traditional and advanced fraud detection techniques including artificial intelligence and
machine learning. As the parent company of Imperium, a fraud prevention provider, Dynata
integrates Imperium’s tools, metrics, and technologies with its own strategies for recruitment,
panel management, and participant experience. This integration enables Dynata to monitor
respondent behaviour even when the survey is not hosted on its own platform.

Dynata’s strategy involves collecting data at each touchpoint — gathering 100+ data points per
interaction — to manage respondent reputation throughout the survey process. The system
focuses on collecting and acting on both real-time and predictive data regarding how
respondents will interact before and within a survey. For example, the new Imperium Quality
Score uses machine learning to score respondents based on several survey behaviour
indicators signalling disengagement and fraud, creating a quality score for each participant.
These scores are then fed into Dynata’s panel database and used for the ongoing quality
assessment of each respondent.

Table 1 compares important characteristics of our survey sample with those of the general
German population. The correspondence is very high, indicating that the sample data are
representative of the German population aged 18 to 90.



Table 1: Comparison of sample to population

Variable Population Sample Frequency |Variable Population Sample Frequency
distribution in % distribution in % in sample distribution in % distribution in % in sample

Age Group Gender

18-29 19 18.8 382 Male 50 49.8 1012

30-39 18 18.7 380 Female 50 49.9 1013

40-49 17 16.9 343 Non-binary or gender diverse 0 0.3 7

50-59 23 22.5 457

60-69 17 16.9 343

70-79 6 6.2 125 Community Size

80-89 0 0.1 2 1-4,999 14 14.6 296
5,000 - 19,999 26 23.5 478
20,000 - 99,999 28 29.2 593

Federal regions 100,000 - 499,999 15 15.6 318

North-west 16 16.3 332 500,000+ 17 17.1 347

Nordrhein-Westfallen 21 23.3 473

Mid-west 14 14.4 292

Baden-Wirtemberg 13 12.9 262 Net Houhsehold Income

Bayern 16 15.0 304 0-1.000 € 8 5.9 119

Berlin & North-east 12 9.2 187 1.001-1.500 € 11 9.2 187

Mid-east 8 9.0 182 1.501-2.000 € 13 11.5 234
2.001-2.500 € 13 12.7 259
2.501-3.000 € 10 11.9 241

Household's size 3.001-3.500 € 9 9.7 198

1 23 24.7 502 3.501-4.000 € 8 9.8 200

2 37 37.7 767 4.001-7.000 € 22 22.1 449

3 19 18.8 381 More than 7.000 € 6 4.1 84

4 15 13.7 278 No Information 0 3.0 61

More 6 5.1 104




Appendices A and B contain the full text of the questions on inflation perceptions, inflation
expectations, supply conditions, and economic literacy, presented in the original German
version (Appendix A) and in the English translation (Appendix B). Appendix C provides
summary statistics tables showing the distributions of variables quoted in Appendix B. The
socio-demographics, political opinions, and subjective life satisfaction with the economic
situation are set out in Appendix D.

This survey examines people’s inflation perceptions and expectations under supply constraint
scenarios, as well as their knowledge of monetary policy and financial issues. Particular
emphasis is placed on understanding how supply constraints influence household inflation
expectations. Some questions were adopted from earlier surveys conducted in Germany
(Hayo and Neuenkirch 2018; Hayo et al. 2018; Hayo 2022; Hayo 2023; Hayo et al. 2025),
allowing the responses to be comparable across surveys.

The survey began with seven questions collecting key socio-demographic characteristics of
the respondents, including age (Question 1), gender (Question 2), residential area (Questions
3 and 4), household size (Question 5), education (Question 6), and household net income
(Question 7).

After providing the definitions of ‘official’ and personal inflation expectations, Questions 8 and
9 collect household perceptions of the ‘official’ and personal inflation rates for 2024,
respectively. Questions 10a and 11a ask about expectations for both inflation rates in 2025,
respectively. Unless respondents state that they do not form expectations about the ‘official’
inflation rate in Question 10a, follow-up items to Question 10a ask the lowest (Question 10b)
and the highest (Question 10c) values respondents expect for future inflation. Similarly,
Questions 11b and 11c follow up on Question 11a.

Question 12 allows respondents to assess the current supply conditions, providing context for
the information about supply chain disruption in Germany in 2022. This is followed by
qguestions about awareness of the issue (Question 13), the frequency with which they
experienced empty shelves (Question 14), and how seriously they viewed the issue personally
(Question 15). After Question 12, all respondents received a text and an infographic reporting
that 80% of firms in Germany in mid-2022 were unable to deliver their orders. The text and
infographic were reproduced from a June 2022 press release by ifo (Wohlrabe, 2022) and are
presented in Table 1.



Table 1. Factual information

We will now give you some information about the supply chain disruption in Germany in 2022.
Please read the following information carefully before continuing with the survey.

A leading economic research institute, the ifo Institute in Munich, reported two years ago on
problems with the delivery of goods to German stores. In May 2022, most stores (around 80%)
reported that they did not receive their orders on time and could not restock their shelves as
usual. As the chart shows, the situation was similar for many other products, such as cars,
household appliances, and toys.

Percentage of Companies Affected by Sector
I Retal
el 80 |

£ Bicycles
Oﬁ\o 06 | I

=5 carDealerships
96 |,

@ Clothing

65%

Computers and Software
89%

‘b consumerElectronics
944 I —

DIY Stores

9% | I

) Electrical Household Applicances
95%

ﬁ Food and Beverages

969 | I

f— Furniture
8%, | —

Lj} Toys
1,007 | —

Have you understood the information you have just received? If you are not sure, please read
the text again. Thank you for your effort!

The respondents were randomly divided into three treatment groups in a 3:3:2 ratio. The first
group received a hypothetical news item describing a scenario of a two-month supply
disruption. The second group received a scenario of a twelve-month supply disruption. The
third group was the control (baseline) group, which received no supply disruption scenario.
Question 16 asks all respondents how serious they perceive the scenario to be for the
economy before giving them the opportunity to revise their inflation expectations in Question
17. If they choose to revise, Questions 18a to 18c and 19a to 19c are follow-up items collecting
the mode (a), minimum (b), and maximum (c) of post-treatment ‘official’ and personal
inflation expectations, respectively. Question 20 is an open-ended item eliciting direct
responses about emotions and actions taken when respondents encounter missing or
unavailable desired products.

Question 21 explores how participants interpret and respond to survey questions about
inflation expectations when the definitions are not clarified. In Question 22, interviewees are




asked about their main source of information when forming expectations about future
inflation rates (Hayo and Neuenkirch, 2018).

Questions 23 to 27 assess financial literacy. They were originally developed by von Rooij et al.
(2011) and Lusardi and Mitchell (2014) and have also been replicated in Hayo et al. (2025).

Questions 28 to 32 measure monetary policy literacy in Germany. They were introduced in a
survey conducted in 2011, as documented by Hayo and Neuenkirch (2018), and have been
replicated in Hayo et al. (2018) as well as in Hayo (2022, 2023).

Questions 33 to 48 ask additional questions about socio-demographic and economic
characteristics, political views, and subjective well-being, and are presented in Appendix D.

B. Treatments

After answering the first 15 questions, respondents were randomly assigned to either the
baseline group or one of two treatment groups in a 3:3:2 ratio. Those in the baseline group (N
= 502) received no supply shortage scenario. Treatment 1 group (N = 762) and Treatment 2
group (N = 768) were presented with scenarios of two-month and twelve-month supply
shortages, respectively. The exact wording used in each treatment group is provided in Table
2.



Table 1. Treatments

Treatment 1 group (N=762) receives a hypothetical scenario of a 2-month supply problem
(temporary supply shortage):

Before you continue with the survey, please imagine the following fictitious press release:

INTERRUPTION TO THE SUPPLY CHAIN IN THE GERMAN RETAIL SECTOR - PROBABLY FOR
TWO MONTHS

Delivery delays and supply bottlenecks are expected to occur again in Germany. Experts
estimate that these supply problems will be resolved within the next two months.

Have you understood the information you have just received? If you are not sure, please
read the text again. Thank you for your effort!

Treatment 2 group (N=768) receives a hypothetical scenario of a 12- month supply
problem (prolonged supply shortage):

Before you continue with the survey, please imagine the following fictitious press release:

INTERRUPTION TO THE SUPPLY CHAIN IN THE GERMAN RETAIL SECTOR - PROBABLY FOR A
YEAR

Delivery delays and supply bottlenecks are expected to occur again in Germany. Experts
estimate that these supply problems will be resolved within the next twelve months.

Have you understood the information you have just received? If you are not sure, please
read the text again. Thank you for your effort!

Baseline or Control group (N=502) receives a hypothetical scenario of no supply problem
(no supply shortage):

Before you continue with the survey, please imagine the following fictitious press release:
NO PROBLEMS WITH THE SUPPLY CHAIN IN THE GERMAN RETAIL SECTOR

It is expected that there will be no problems with the delivery and supply of goods in
Germany. Experts estimate that the supply situation in Germany will be stable and normal
over the next 12 months.

Have you understood the information you have just received? If you are not sure, please
read the text again. Thank you for your effort!
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Appendix A: Questionnaire of the survey in original language (German)

Inflationsraten

Als nachstes mochten wir Sie nach |hrer Meinung dariiber befragen, wie sich die ,, offizielle”
Inflationsrate und lhre persénliche Inflationsrate im vergangenen Jahr entwickelt haben
beziehungsweise im kommenden Jahr entwickeln werden.

Die , offizielle” Inflationsrate wird anhand des deutschen Verbraucherpreisindexes gemessen,
den das Statistische Bundesamt erhebt. Mit dem Verbraucherpreisindex wird die
Veranderungsrate der Preise berechnet, Gber die normalerweise in den Nachrichten berichtet
wird.

Ihre persénliche Inflationsrate bezieht sich auf die Veranderungsrate der Preise fiir Gliter und
Dienstleistungen, die Sie selbst regelmalig kaufen, wie z. B. Ihre taglichen Einkdufe, Benzin,
Miete oder Strom.

Inflationsentwicklung

Jetzt mochten wir Sie bitten, sich tUber die Entwicklung der Inflationsrate genauer Gedanken
zU machen.

Frage 8:

Wie hoch war Ihrer Meinung nach die , offizielle” Inflationsrate in 2024, die anhand des
Verbraucherpreisindexes berechnet wird?

Wenn Sie glauben, dass der Verbraucherpreisindex gesunken ist, dann geben Sie bitte einen
negativen Prozentsatz an.

Bitte geben Sie einen Wert fir die , offizielle” Inflationsrate in 2024 hier ein: %
O Ich weil® den Wert nicht.
O Ich mache mir keine Gedanken zur Entwicklung der ,offiziellen”

Inflationsrate.

Frage 9:

Wie hoch war lhrer Meinung nach lhre persénliche Inflationsrate in 2024, d. h. die
Preisdanderungsrate, die Sie selbst erleben?

Wenn Sie glauben, dass die Preise, mit denen Sie typischerweise konfrontiert sind, im
Durchschnitt gesunken sind, dann geben Sie bitte einen negativen Prozentsatz an.

Bitte geben Sie einen Wert fiir lhre persénliche Inflationsrate in 2024 hier ein: %

@) Ich weifd den Wert nicht.
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O Ich mache mir keine Gedanken zur Entwicklung meiner persénlichen
Inflationsrate.

Inflationserwartungen

Wir mochten Sie nun bitten, sich Gedanken Uber die Inflationsrate in der nahen Zukunft zu
machen.

Frage 10:

Welchen konkreten Wert erwarten Sie in 2025 fir die ,offizielle” Inflationsrate, welche
anhand des Verbraucherpreisindexes berechnet wird?

Wenn Sie glauben, dass der Verbraucherpreisindex sinken wird, dann geben Sie bitte einen
negativen Prozentsatz an.

Frage 10a:

Bitte geben Sie den Wert fir die , offizielle” Inflationsrate ein, den Sie in 2025 erwarten: __ %
O Ich weill den Wert nicht.
O Ich bilde keine Erwartungen Uber die Entwicklung der , offiziellen”

Inflationsrate.

Bei Frage 10a kénnen die Teilnehmer entweder eine Zahl angeben oder ,,Ich weifs den Wert
nicht” auswdhlen. Wenn sie dies tun, sollten sie mit Frage 10b und Frage 10c fortfahren.

Wenn sie ,Ich bilde keine Erwartungen (iber die Entwicklung der , offiziellen” Inflationsrate.”
wdhlen, fahren Sie mit Frage 11 fort.

Wenn Q10a einen Wert hat, Text anzeigen:

Sie erwarten, dass die ,offizielle” Inflationsrate im Jahr 2025 <insert value from Q10a>% ist.
Da die Zukunft unsicher ist, was sind die niedrigsten und héchsten Werte, die Sie erwarten?
Wenn Q10a einen DK-Wert hat ,,Ich kenne den Wert nicht”. Text anzeigen:

Sie konnten keine konkrete Erwartung fiur die ,,offizielle” Inflationsrate im Jahr 2025 angeben.
Aber vielleicht konnten Sie den niedrigsten und héchsten Wert angeben, den Sie erwarten?

Frage 10b:
den niedrigsten Wert an, den Sie erwarten: %

O Ich weifd den Wert nicht.

Frage 10c:

den hochsten Wert an, den Sie erwarten: %

12



@) Ich weifd den Wert nicht.

Frage 11:

Welchen konkreten Wert erwarten Sie in 2025 fiir lhre persénliche Inflationsrate, d. h. die
Preisanderungsrate, die Sie selbst erleben?

Wenn Sie glauben, dass die Preise, mit denen Sie typischerweise konfrontiert werden, im
Durchschnitt sinken werden, kénnen Sie einen negativen Prozentsatz angeben.

Frage 11a:
Bitte geben Sie einen Wert, den Sie erwarten: %
O Ich weil} den Wert nicht.
O Ich bilde keine Erwartungen Uber die Entwicklung meiner persénlichen

Inflationsrate.

Hinweis: Bei Frage 11a kénnen die Teilnehmer entweder eine Zahl angeben oder ,,Ich weifs den
Wert nicht” auswdhlen. Wenn sie dies tun, sollten sie mit Frage 11b und Frage 11c fortfahren.
Wenn sie ,,Ich bilde keine Erwartungen (iber die Entwicklung der persénlichen Inflationsrate.”
wdhlen, fahren Sie mit Frage 12 fort.

Wenn Q11a einen Wert hat, Text anzeigen:

Sie erwarten, dass die ,personliche” Inflationsrate im Jahr 2025 <insert value from Q11a>%
ist.

Da die Zukunft unsicher ist, was sind die niedrigsten und hochsten Werte, die Sie erwarten?
Wenn Q11a einen DK-Wert hat ,Ich kenne den Wert nicht”. Text anzeigen:

Sie konnten keine konkrete Erwartung fir die , personliche” Inflationsrate im Jahr 2025
angeben. Vielleicht kénnen Sie aber angeben, was die niedrigsten und hochsten Werte sind,
die Sie erwarten?

Frage 11b:

den niedrigsten Wert an, den Sie erwarten: %
O Ich weiR den Wert nicht.

Frage 11c:

den hochsten Wert an, den Sie erwarten: %
O Ich weiR den Wert nicht.

Frage 12:

13



Wie beurteilen Sie das aktuelle Warenangebot in den Geschaften im Vergleich zum Vorjahr?

Das Warenangebot ist heute:

Viel geringer Etwas Unverandert Etwas héher  Viel hoher Weil} nicht
geringer
O O O O O O
Frage 13:

Ist diese Information fiir Sie personlich neu?

o Ja
o Nein

Frage 14:
Haben Sie schon einmal in einem Geschaft vor leeren Regalen gestanden?

Ja, das ist mir standig passiert

Ja, das ist mir oft passiert

Ja, das ist mir manchmal passiert

Ja, das ist mir aber nur selten passiert
Nein, das ist mir nie passiert

o O O O O

Frage 15:

Wie schwerwiegend oder unbedeutend ist das Problem fehlender Waren in den Geschaften
fiir Sie personlich?

Sehr schwerwiegend
Schwerwiegend
Weder schwerwiegend noch unbedeutend
Eher unbedeutend
Sehr unbedeutend
o Weild nicht
Frage 16:

0O O O O O

Wie ernst oder unbedeutend empfinden Sie die in unserer erfundenen Pressemitteilung
dargestellte Situation im Hinblick auf die gesamte deutsche Wirtschaft?

Sehr ernst

Ernst

Weder ernst noch unbedeutend
Eher unbedeutend

Sehr unbedeutend

Weil3 nicht.

o O O O O O
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Frage 17:

Angenommen, es kdame tatsachlich zu der beschriebenen Liefersituation wahrend sich
ansonsten an der aktuellen wirtschaftlichen Situation nichts dndert:

Mochten Sie lhre bisherige Meinung zur Entwicklung der ,,offiziellen” Inflationsrate und lhrer
persénlichen Inflationsrate (also der Preisanderungsrate, die Sie selbst erleben) in 2025

andern oder beibehalten?

Bitte wahlen Sie die Option, die Ihrer derzeitigen Meinung am ehesten entspricht.

Frage 17a:

,Offizielle” Inflationsrate, also die
Inflationsrate flr die Konsumentenpreise,
die vom Statistischen Bundesamt berechnet
wird.

Nein, ich mochte
Meinung nicht andern.
Ja, ich mochte
Meinung andern.
WeiR nicht.

meine

meine

Frage 17b:
Ihre persénliche Inflationsrate, also die
Preissteigerungen, die Sie selbst erleben.

Nein, ich mochte
Meinung nicht andern.
Ja, ich mochte
Meinung dandern.
Weil nicht.

meine

meine
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Frage 18:

Filter: Nur fiir Befragte, die in Frage 17a ,Ja, ich mdchte meine Meinung dndern.” ausgewdhlt
haben.

Angesichts der angenommenen Liefersituation haben Sie angegeben, |hre Meinung zur
,offiziellen” Inflationsrate andern zu wollen.

Auf den Skalen sehen Sie die Werte, die Sie zuvor beantwortet haben. Wie genau wiirden Sie
Ihre Erwartungen fir die ,offizielle” Inflationsrate in 2025 anpassen?

Frage 18a:

Bitte passen Sie den neuen Wert an, den Sie erwarten: %

Ihr vorherige Wert war: <insert value from Q10a>% or kein Wert
Frage 18b:

Bitte passen Sie den niedrigsten Wert an, den Sie erwarten: __~ %
Ihr vorherige Wert war: <insert value from Q10b>% or kein Wert
Frage 18c:

Bitte passen Sie den hochsten Wert an, den Sie erwarten: %
Ihr vorherige Wert war: <insert value from Q10c>% or kein Wert

@) Ich wiirde gerne meine Antwort anpassen, aber ich bin mir nicht sicher
wie.

Frage 19:

Filter: Nur fiir Befragte, die in Frage 17b ,,Ja, ich méchte meine Meinung dndern.” ausgewdhlt
haben.

Angesichts der angenommenen Liefersituation haben Sie angegeben, |hrer personlichen
Inflationsrate andern zu wollen.

Auf den Skalen sehen Sie die Werte, die Sie zuvor beantwortet haben. Wie genau wiirden Sie
Ilhre Erwartungen fir Ihre personliche Inflationsrate in 2025 anpassen?

Frage 19a:

Bitte passen Sie den neuen Wert an, den Sie erwarten: __~ %

Ihr vorherige Wert war: <insert value from Q11a>% or kein Wert
Frage 19b:

Bitte passen Sie den niedrigsten Wert an, den Sie erwarten: %

Ihr vorherige Wert war: <insert value from Q11b>% or kein Wert
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Frage 19c:
Bitte passen Sie den héchsten Wert an, den Sie erwarten: %
Ihr vorherige Wert war: <insert value from Q11c>% or kein Wert

O Ich wiirde gerne meine Antwort anpassen, aber ich bin mir nicht sicher
wie.

Frage 20:
Wie fiihlen Sie sich und was tun Sie, wenn Sie nicht finden, was Sie kaufen wollten?

Bitte beschreiben Sie kurz, wie Sie sich dabei fliihlen und wie Sie in einer solchen Situation
handeln.

ICh FUNIE MICH et

Fol o 15 (U LI R R TUTTRUPRPRERPPR

Frage 21:

Viele Umfragen zu Inflationserwartungen unterscheiden nicht klar zwischen , offizieller”
Inflationsrate, welche anhand des Verbraucherpreisindexes berechnet wird und persénlicher
Inflationsrate, d. h. den Preisdanderungen, die Sie selbst erleben.

Wenn Sie eine Frage zu lhren Inflationserwartungen beantworten missten, bei der dieser
Unterschied nicht klar erkenntlich ist, wirden Sie diese Frage eher im Hinblick auf die
,Offizielle” Inflationsrate oder |hre persénliche Inflationsrate beantworten?

o lch wiirde eher davon ausgehen, dass sich die Frage auf meine persénliche
Inflationsrate bezieht.

o lIch wiirde eher davon ausgehen, dass sich die Frage auf die ,offizielle”
Inflationsrate bezieht

o lIch wirde eine Art Durchschnitt zwischen den beiden Inflationsraten
berechnen.

o lch wére zu verwirrt, um eine Antwort zu geben und wiirde ,weild nicht”
wahlen.

Frage 22:

Was ist lhre wichtigste Informationsquelle bei der Bildung von Erwartungen Uber die
zukunftige Inflationsrate?

Eigenes Einkaufserlebnis.

Eigene Beobachtung von Preisen in Geschaften oder online.
Zeitung/Zeitschrift.

Radio/TV.

Internet.

0O O O O O
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Soziale Netzwerke (z.B.: Facebook, Instagram, X...).
Gesprache mit Freunden/Familie/Kollegen.

Ich informiere mich nicht Gber die Inflationsrate.
Weil3 nicht.

o O O O

Wirtschaftliche Kenntnisse

Als ndchstes interessieren wir uns fir lhr allgemeines Verstandnis von Finanzen und
Geldpolitik.

Frage 23:

Im Alltag missen wir uns oft mit finanziellen Fragen beschaftigen, wie zum Beispiel
Rechnungen bezahlen, Geld sparen oder einen Kredit aufnehmen.

Wie gut oder schlecht schatzen Sie Ihr eigenes Wissen Uber finanzielle Dinge ein?

Bitte wahlen Sie die Antwort, die am besten lhren Eindruck Uber Ihr Wissen in Finanzfragen
widerspiegelt.

Sehr schlecht Schlecht Weder schlecht noch Gut Sehr gut
gut
O O O O O
Frage 24:

Stellen Sie sich vor, dass Sie ein Sparkonto besitzen, auf welches Sie 5% Zinsen pro Jahr
erhalten. Die Inflationsrate betragt 6% pro Jahr.

Wie viel konnen Sie sich nach einem Jahr mit dem Geld auf diesem Sparkonto kaufen?

Mehr als heute
Genauso viel wie heute
Weniger als heute
Weil nicht

o O O O

Frage 25:
Bitte beurteilen Sie, ob folgende Aussage wahr oder falsch ist:

,Der Kauf einer Aktie eines einzelnen Unternehmens fiihrt normalerweise zu einer sichereren
Rendite als der Kauf eines Aktienfonds”.

o Wahr
o Falsch
o Weil nicht
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Frage 26:

Welche der folgenden Anlageformen fiihrt in der Regel langfristig (z. B. Gber 10 Jahre oder
mehr) zur héchsten Rendite?

Sparbuch / Sparkonto

Schuldverschreibungen, festverzinsliche Anleihen und Sparbriefe
Aktien

Weil nicht

o O O O

Frage 27:

Welche der folgenden Anlageformen weist in der Regel die héchsten Wertschwankungen im
Laufe der Zeit auf?

Sparbuch / Sparkonto

Schuldverschreibungen, festverzinsliche Anleihen und Sparbriefe
Aktien

Weil nicht

o O O O

Frage 28:

Die Europaische Zentralbank EZB ist fiir die gemeinsame Geldpolitik aller Eurolander
zustandig.

Wie gut oder schlecht schatzen Sie |hr eigenes Wissen Uber die EZB ein?

Bitte wahlen Sie die Antwort, die am besten lhren Eindruck Gber lhr Wissen in die EZB
widerspiegelt.

Sehr schlecht Schlecht Weder schlecht noch Gut Sehr gut
gut
O @) @) O O
Frage 29:

Welche der folgenden Aufgaben ist lhrer Meinung nach die wesentliche Aufgabe der EZB?
Die wesentliche Aufgabe der EZB ist es, ...

o ...das Wachstum im Euroraum zu férdern.

o ...die Arbeitslosigkeit im Euroraum zu bekdampfen.

o ...die Preisstabilitdt im Euroraum zu gewahrleisten.

o ...den Mitgliedstaaten der Europdischen Union Kredite bereitzustellen.

o ...den Wechselkurs zwischen dem Euro und dem US-Dollar zu kontrollieren.
o Weil nicht.
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Frage 30:

Im Eurogebiet leihen sich die Geschéaftsbanken (z. B. Deutsche Bank, Commerzbank,
Sparkassen, Volksbanken, usw.) Geld von der Europdischen Zentralbank zu einem bestimmten
Zinssatz (Hauptrefinanzierungssatz). Die Geschaftsbanken verleihen dieses Geld dann zu
einem hoheren Zinssatz weiter an Haushalte und Unternehmen.

Wissen Sie, wie hoch ungefahr der Zinssatz ist, den die EZB von den Geschaftsbanken verlangt?
Bitte geben Sie den Wert in Prozent an!

%.

o Weil nicht.

Frage 31:
Wer bestimmt lhrer Meinung nach Uber die Festlegung dieses Zinssatzes?

o Die EZB, unabhdngig von den Regierungen der Eurolander.

o Die EZB, anschlieRend bedarf es einer Zustimmung der Regierungen der
Eurolander.

o Die EZB und die Regierungen der Eurolander gemeinsam.

o Die Regierungen der Euroldnder, anschliefend fiihrt die EZB die Entscheidung
aus.

o WeiB nicht.

Frage 32:

Die Geschaftsbanken leihen sich zu einem festgelegten Zinssatz Geld bei der EZB (Europdische
Zentralbank). Angenommen, man erwartet, dass die Preise im Euroraum in Zukunft stark
ansteigen werden.

Wie sollte sich dann Ihrer Meinung nach der Zins verhalten?

Der Zins sollte sinken.

Der Zins sollte gleichbleiben.
Der Zins sollte ansteigen.
WeiB nicht.

o O O O
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Appendix B: Questionnaire of the survey in English

Inflation rates

Next, we would like to ask you for your opinion on how the ’official’ inflation rate and your
personal inflation rate have developed in the past year or will develop in the coming year.

The ’official’ inflation rate is measured using the German consumer price index, which is
compiled by the Federal Statistical Office. The consumer price index is used to calculate the
rate of change in prices, which is normally reported in the news.

Your personal inflation rate refers to the rate of change in the prices of goods and services

that you regularly buy yourself, such as your daily groceries, gasoline, rent or electricity.

Inflation development

Now we would like to ask you to think about the development of the inflation rate in more
detail.

Question 8:

What do you think the ‘official’ inflation rate was in 2024, calculated using the consumer price
index?

If you believe that the consumer price index has fallen, please enter a negative percentage.
Please enter a value for the ‘official’ inflation rate in 2024 here %

o ldon't know the value.
o lam not concerned about the development of the ’official’ inflation rate.

Question 9:

What do you think your personal inflation rate was in 2024, i.e. the rate of price change you
experience yourself?

If you believe that the prices you typically face have fallen on average, please enter a negative
percentage.

Please enter a value for your personal inflation rate in 2024 here: %

o |ldo not know the value.
o lam not concerned about the development of my personal inflation rate.
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Inflation expectations

We would now like to ask you to think about the inflation rate in the near future.
Question 10:

What specific value do you expect the ’official’ inflation rate to be in 2025, which is calculated
using the consumer price index?

If you believe that the consumer price index will fall, please enter a negative percentage.
Question 10a:
Please enter the value for the ’official’ inflation rate that you expect in 2025: _ %

o |do not know the value.
o |do not form any expectations about the development of the ’official’ inflation rate.

For question 10a, participants can either enter a number or select ’| don't know the value’. If
they do this, they should continue with question 10b and question 10c.

If they select ’I do not form any expectations about the development of the "official" inflation
rate’, continue with question 11.

If Q10a has a value, show text:

You expect the ’official’ inflation rate in 2025 to be <insert value from Q10a>%.
Since the future is uncertain, what are the lowest and highest values you expect?
If Q10a has a DK value ’I don't know the value’. Show text:

You could not give a specific expectation for the ‘official’ inflation rate in 2025. But perhaps
you could indicate the lowest and highest value you expect?

Question 10b:
the lowest value you expect: %

o |don't know the value.
Question 10c:

the highest value you expect: %

o |do not know the value.
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Question 11:

What specific value do you expect your personal inflation rate to be in 2025, i.e. the rate of
price change that you yourself will experience?

If you believe that the prices you are typically confronted with will fall on average, you can
enter a negative percentage.

Question 11a:
Please provide a value that you expect: %

o |do not know the value.
o |do not form any expectations about the development of my personal inflation rate.

Note: For question 11a, participants can either enter a number or select ’l don't know the
value’. If they do this, they should continue with question 11b and question 11c. If they select
‘I do not form any expectations about the development of the personal inflation rate’, continue
with question 12.

If Q11a has a value, show text:

You expect the ‘personal’ inflation rate in 2025 to be <insert value from Ql11a>%.
Since the future is uncertain, what are the lowest and highest values you expect?
If Q11a has a DK value "I don't know the value". Show text:

You could not give a specific expectation for the ‘personal’ inflation rate in 2025. However,
perhaps you could indicate what the lowest and highest values are that you expect?

Question 11b:
Indicate the lowest value you expect: %

o |do not know the value.

Question 11c:
indicate the highest value you expect: %

o |do not know the value.

Question 12:
How would you rate the current range of goods on offer in the stores compared to last year?

The range of goods on offer today is:
23



Much lower Slightly Unchanged Slightly Much higher  Don’t know

lower higher
O O O O O O

Question 13:
Is this information new to you personally?

o Yes
o No

Question 14:
Have you ever stood in front of empty shelves in a store?

Yes, this has happened to me all the time
Yes, this has often happened to me

Yes, that has happened to me sometimes
Yes, but it only happened to me rarely

o O O O O

No, that has never happened to me

Question 15:
How serious or insignificant is the problem of missing goods in stores for you personally?

Very serious

Serious

Neither serious nor insignificant
Insignificant

Very insignificant

o O O O O O

Don't know

Question 16:

How serious or insignificant do you feel the situation presented in our made-up press release
is with regard to the German economy as a whole?

Very serious

Serious

Neither serious nor insignificant
Insignificant

Very insignificant

© O O O O O

Don't know
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Question 17:

Assuming that the supply situation described would occur while nothing else changes in the
current economic situation:

Would you like to change or maintain your previous opinion on the development of the
‘official’ inflation rate and your personal inflation rate (i.e. the rate of price change that you
experience yourself) in 2025?

Please select the option that best corresponds to your current opinion.

Question 17a: o No, | do not want to change my
‘Official’ inflation rate, i.e. the inflation rate opinion.
for consumer prices calculated by the

o Yes, | would like to change my
Federal Statistical Office.

opinion.

Don't know.
Question 17b: o No, | do not want to change my
Your personal inflation rate, i.e. the price opinion.

increases you experience yourself. o Yes, | would like to change my

opinion.

o Don't know.

Question 18:
Filter: Only for respondents who selected ‘Yes, | would like to change my mind’ in question 17a.

In view of the assumed delivery situation, you have indicated that you would like to change
your opinion on the ‘official’ inflation rate.

On the scales you can see the values that you previously answered. How exactly would you
adjust your expectations for the ‘official’ inflation rate in 2025?

Question 18a:

Please adjust the new value you expect: __~ %

Your previous value was: <insert value from Q10a>% or no value
Question 18b:

Please adjust to the lowest value you expect: %

Your previous value was: <insert value from Q10b>% or no value
Question 18c:

Please adjust the highest value you expect: %
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Your previous value was: <insert value from Q10c>% or no value

o | would like to adjust my answer, but I'm not sure how.

Question 19:

Filter: Only for respondents who selected ’Yes, | would like to change my mind.’ in question
17b.

In view of the assumed delivery situation, you have indicated that you would like to change
your personal inflation rate.

On the scales you can see the values that you previously answered. How exactly would you
adjust your expectations for your personal inflation rate in 20257?

Question 19a:

Please adjust the new value you expect: __~ %

Your previous value was: <insert value from Q11a>% or no value
Question 19b:

Please adjust the lowest value you expect: %

Your previous value was: <insert value from Q11b>% or no value
Question 19c:

Please adjust the highest value you expect: %

Your previous value was: <insert value from Q11c¢>% or no value

o |would like to adjust my answer, but I'm not sure how.

Question 20:

How do you feel and what do you do when you can't find what you wanted to buy?

Please briefly describe how you feel and what you do in such a situation.
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Question 21:

Many surveys on inflation expectations do not make a clear distinction between the ’official’
inflation rate, which is calculated using the consumer price index, and your personal inflation
rate, i.e. the price changes you experience yourself.

If you had to answer a question about your inflation expectations where this difference is not
clearly recognizable, would you rather answer this question with regard to the ‘official’
inflation rate or your personal inflation rate?

o | would rather assume that the question refers to my personal inflation rate.

o | would rather assume that the question refers to the ’official’ inflation rate

o | would calculate some sort of average between the two inflation rates.

o |lwould be too confused to give an answer and would choose ‘don't know’.
Question 22:

What is your most important source of information when forming expectations about the
future rate of inflation?

Own shopping experience.

Own observation of prices in stores or online.
Newspaper/magazine.

Radio/TV.

Internet.

Social networks (e.g. Facebook, Instagram, X...).
Conversations with friends/family/colleagues.

| do not inform myself about the inflation rate.

o 0O 0O 0o o 0 o O ©o

Don't know.

Economic knowledge

Next, we are interested in your general understanding of finance and monetary policy.
Question 23:

In everyday life, we often have to deal with financial issues, such as paying bills, saving money
or taking out a loan.

How good or bad do you rate your own knowledge of financial matters?
Please choose the answer that best reflects your impression of your financial knowledge.

Very poor Bad Neither bad nor good Good Very good
O O @) O O
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Question 24:

Imagine that you have a savings account on which you receive 5% interest per year. The
inflation rate is 6% per year.

How much can you buy with the money in this savings account after one year?

More than today
The same as today
Less than today

o O O O

Don't know

Question 25:
Please rate whether the following statement is true or false:

‘Buying a share in a single company usually results in a safer return than buying an equity
fund’.

o True
o False
o Don't know

Question 26:

Which of the following forms of investment usually leads to the highest return in the long term
(e.g. over 10 years or more)?

Savings book / savings account
Bonds, fixed-interest bonds and savings certificates
Shares

o O O O

Don't know

Question 27:

Which of the following forms of investment usually has the highest fluctuations in value over
time?

Savings book / savings account
Bonds, fixed-interest bonds and savings certificates
Shares

© O O O

Don't know

28



Question 28:

The European Central Bank (ECB) is responsible for the common monetary policy of all euro
countries.

How good or bad would you rate your own knowledge of the ECB?

Please choose the answer that best reflects your impression of your knowledge of the ECB.

Very poor Bad Neither bad nor good Good Very good
O O O O O
Question 29:

In your opinion, which of the following is the essential task of the ECB?
The main task of the ECB is to ...

.. to promote growth in the euro area.
.. to combat unemployment in the euro area.

.. to provide loans to the member states of the European Union.
.. to control the exchange rate between the euro and the US dollar.

o
o
o ...toensure price stability in the euro area.
o
o .
o Don't know.

Question 30:

In the euro area, commercial banks (e.g. Deutsche Bank, Commerzbank, Sparkassen,
Volksbanken, etc.) borrow money from the European Central Bank at a certain interest rate
(main refinancing rate). The commercial banks then lend this money to households and
companies at a higher interest rate.

Do you know approximately how high the interest rate is that the ECB charges commercial

banks? Please state the value in per cent!
%.

o Don't know.

Question 31:
In your opinion, who determines this interest rate?

o The ECB, independently of the governments of the euro countries.
o The ECB, followed by the approval of the governments of the euro countries.
o The ECB and the governments of the euro countries together.
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o The governments of the euro countries, then the ECB carries out the decision.
o Don't know.

Question 32:

Commercial banks borrow money from the ECB (European Central Bank) at a fixed interest
rate. Suppose that prices in the euro area are expected to rise sharply in the future.

How do you think the interest rate should be?

The interest rate should fall.
The interest rate should stay the same.
The interest rates should rise.

o O O O

| don't know.
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Appendix C - Absolute and Relative Frequencies

Question 8:
What do you think the ‘official’ inflation rate was in 2024, calculated using the consumer price
index?
Answers Frequency | Per cent Answers Frequency | Percent
-50 2 0.1 -6.3 1 0.05
-30.2 1 0.05 -6.2 1 0.05
-28.3 1 0.05 -5.8 2 0.1
-27.2 1 0.05 -5.5 2 0.1
-25.5 1 0.05 -5.2 1 0.05
-21.2 1 0.05 -5 1 0.05
-204 1 0.05 -4.7 1 0.05
-20.2 1 0.05 -4.6 1 0.05
-20 2 0.1 -4.5 1 0.05
-19.9 1 0.05 -4.3 1 0.05
-18.9 1 0.05 -4.2 1 0.05
-18.2 3 0.15 -4.1 1 0.05
-17.9 1 0.05 -4 1 0.05
-16.9 1 0.05 -3.8 1 0.05
-16.7 1 0.05 -3.5 1 0.05
-15.3 1 0.05 -3.4 1 0.05
-14.5 1 0.05 -3 3 0.15
-14.3 1 0.05 -2.8 2 0.1
-134 1 0.05 -2.7 1 0.05
-12.8 1 0.05 -2.6 2 0.1
-12.6 1 0.05 -2.5 3 0.15
-12 1 0.05 -2.4 1 0.05
-11.2 1 0.05 -2.3 3 0.15
-10.9 2 0.1 -2.2 3 0.15
-10.4 1 0.05 -2 1 0.05
-10.2 1 0.05 -0.2 1 0.05
-10.1 3 0.15 0 4 0.2
-10 2 0.1 0.2 1 0.05
-9.7 1 0.05 1.1 1 0.05
-9.3 3 0.15 1.4 2 0.1
9.1 1 0.05 1.5 3 0.15
-9 1 0.05 1.6 2 0.1
-8.8 1 0.05 1.7 6 0.3
-8.6 1 0.05 1.8 3 0.15
-8.5 2 0.1 1.9 1 0.05
-7.4 2 0.1 2 28 1.38
-7.1 1 0.05 2.1 9 0.44
-6.6 2 0.1 2.2 48 2.36
-6.5 1 0.05 2.3 41 2.02
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Answers Frequency | Per cent Answers Frequency | Percent
24 22 1.08 7.1 5 0.25
2.5 76 3.74 7.2 11 0.54
2.6 26 1.28 7.3 5 0.25
2.7 41 2.02 7.4 4 0.2
2.8 38 1.87 7.5 5 0.25
29 14 0.69 7.6 3 0.15

3 41 2.02 7.7 8 0.39
3.1 6 0.3 7.8 2 0.1
3.2 14 0.69 7.9 7 0.34
3.3 15 0.74 8 16 0.79
34 11 0.54 8.1 2 0.1
3.5 36 1.77 8.2 8 0.39
3.6 9 0.44 8.3 8 0.39
3.7 17 0.84 8.4 4 0.2
3.8 9 0.44 8.5 8 0.39
3.9 8 0.39 8.6 2 0.1

4 30 1.48 8.7 5 0.25
4.1 3 0.15 8.8 7 0.34
4.2 9 0.44 8.9 2 0.1
4.3 14 0.69 9 6 0.3
4.4 6 0.3 9.1 4 0.2
4.5 15 0.74 9.2 7 0.34
4.6 9 0.44 9.3 4 0.2
4.7 7 0.34 9.4 5 0.25
4.8 7 0.34 9.5 4 0.2
4.9 1 0.05 9.6 5 0.25

5 29 1.43 9.7 3 0.15
5.1 11 0.54 9.8 5 0.25
5.2 9 0.44 9.9 10 0.49
53 7 0.34 10 17 0.84
5.4 7 0.34 10.1 7 0.34
5.5 15 0.74 10.2 8 0.39
5.6 2 0.1 10.3 2 0.1
5.7 6 0.3 10.4 8 0.39
5.8 7 0.34 10.5 6 0.3
5.9 9 0.44 10.6 7 0.34

6 17 0.84 10.7 7 0.34
6.1 12 0.59 10.8 4 0.2
6.2 8 0.39 10.9 3 0.15
6.3 3 0.15 11 4 0.2
6.4 10 0.49 111 1 0.05
6.5 12 0.59 11.2 3 0.15
6.6 3 0.15 11.3 4 0.2
6.7 5 0.25 11.5 6 0.3
6.8 2 0.1 11.6 3 0.15
6.9 5 0.25 11.7 1 0.05

7 9 0.44 11.9 2 0.1
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Answers Frequency | Per cent Answers Frequency | Percent
12 3 0.15 16.8 2 0.1
12.1 2 0.1 16.9 2 0.1
12.2 5 0.25 17 1 0.05
12.3 1 0.05 17.1 1 0.05
12.4 1 0.05 17.3 1 0.05
125 2 0.1 17.4 1 0.05
12.6 3 0.15 17.6 3 0.15
12.7 1 0.05 17.7 2 0.1
12.8 3 0.15 17.8 1 0.05
12.9 5 0.25 17.9 1 0.05
13 2 0.1 18 1 0.05
131 4 0.2 18.1 2 0.1
13.2 3 0.15 18.3 2 0.1
13.3 1 0.05 18.8 2 0.1
13.4 4 0.2 18.9 2 0.1
135 1 0.05 19 3 0.15
13.6 4 0.2 19.1 3 0.15
13.7 5 0.25 19.2 1 0.05
13.8 1 0.05 19.3 1 0.05
13.9 5 0.25 19.4 5 0.25
14 5 0.25 19.5 3 0.15
14.1 1 0.05 19.6 1 0.05
14.2 2 0.1 19.7 2 0.1
14.3 1 0.05 19.8 3 0.15
14.4 2 0.1 19.9 3 0.15
14.5 3 0.15 20 5 0.25
14.6 2 0.1 20.1 10 0.49
14.7 1 0.05 20.2 6 0.3
14.8 2 0.1 20.3 2 0.1
14.9 2 0.1 20.4 4 0.2
15 1 0.05 20.5 3 0.15
15.1 3 0.15 20.6 2 0.1
15.2 2 0.1 20.7 2 0.1
15.3 1 0.05 20.8 3 0.15
15.4 4 0.2 21 1 0.05
15.5 3 0.15 21.1 1 0.05
15.6 1 0.05 21.3 5 0.25
15.7 3 0.15 21.4 2 0.1
15.9 5 0.25 21.6 5 0.25
16 1 0.05 21.7 4 0.2
16.1 1 0.05 21.9 2 0.1
16.2 2 0.1 22 2 0.1
16.3 1 0.05 22.3 2 0.1
16.4 2 0.1 22.4 3 0.15
16.5 4 0.2 23.1 1 0.05
16.6 2 0.1 23.2 2 0.1
16.7 1 0.05 23.3 1 0.05
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Answers Frequency | Per cent Answers Frequency | Percent
23.5 3 0.15 32.1 2 0.1
23.6 2 0.1 32.2 1 0.05
23.9 2 0.1 32.3 1 0.05
24.1 1 0.05 325 1 0.05
24.2 1 0.05 32.7 1 0.05
24.3 3 0.15 33.2 1 0.05
24.5 1 0.05 34.8 1 0.05

25 1 0.05 34.9 1 0.05
25.2 1 0.05 35.1 1 0.05
253 3 0.15 36.3 1 0.05
25.6 2 0.1 36.9 1 0.05
25.8 1 0.05 37.2 1 0.05

26 2 0.1 37.3 1 0.05
26.2 1 0.05 37.6 2 0.1
26.3 1 0.05 37.8 1 0.05
26.7 2 0.1 38.1 1 0.05
26.8 4 0.2 38.3 1 0.05
27.1 1 0.05 38.7 2 0.1
27.2 2 0.1 39.1 1 0.05
27.3 3 0.15 39.2 1 0.05
27.6 1 0.05 39.5 1 0.05
27.9 1 0.05 39.7 1 0.05
28.1 1 0.05 40 2 0.1
28.3 1 0.05 40.1 2 0.1
28.6 1 0.05 40.2 1 0.05
28.7 1 0.05 40.3 1 0.05
28.9 1 0.05 40.5 1 0.05
29.1 2 0.1 40.9 1 0.05
294 1 0.05 41 1 0.05
29.6 3 0.15 41.1 1 0.05
29.8 1 0.05 42.3 1 0.05
29.9 2 0.1 42.4 1 0.05

30 3 0.15 42.9 1 0.05
30.1 1 0.05 43.3 1 0.05
30.2 1 0.05 43.5 1 0.05
30.3 1 0.05 44.1 2 0.1
30.5 2 0.1 44.3 1 0.05
30.6 1 0.05 47.8 1 0.05
30.7 3 0.15 49.1 1 0.05
30.9 1 0.05 49.9 1 0.05
31.1 2 0.1 50 15 0.74
314 1 0.05 Don't know 408 20.08
31.7 1 0.05 Not concerned 91 4.48
31.9 2 0.1 Total 2,032 100
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Question 9:

What do you think your personal inflation rate was in 2024, i.e.

experience yourself?

the rate of price change you

Answers Frequency | Per cent Answers Frequency | Per cent
-50 3 0.15 -10.5 1 0.05
-47.7 1 0.05 -10.4 2 0.1
-44.3 1 0.05 -10.2 2 0.1
-38.9 1 0.05 -10.1 2 0.1
-38.2 1 0.05 -10 1 0.05
-34.6 1 0.05 -9.9 1 0.05
-33.5 1 0.05 9.1 1 0.05
-30.6 1 0.05 -8.8 1 0.05
-30.1 1 0.05 -8.7 1 0.05
-24.9 1 0.05 -7.4 1 0.05
-23.6 1 0.05 -7.3 1 0.05
-23.5 1 0.05 -7.2 1 0.05
-23.1 1 0.05 -6.6 1 0.05
-22.9 1 0.05 -6.5 1 0.05
-22.1 1 0.05 -6.4 1 0.05
-20.9 1 0.05 -6.2 1 0.05
-20.8 1 0.05 -6.1 1 0.05
-20.1 1 0.05 -6 1 0.05
-19.6 2 0.1 -5.8 3 0.15
-19.4 1 0.05 -5.5 1 0.05
-19.2 1 0.05 -5.3 1 0.05
-18.6 1 0.05 -5.2 1 0.05
-17.6 1 0.05 -5.1 2 0.1
-17.5 1 0.05 -5 6 0.3
-16.9 1 0.05 -4.8 1 0.05
-16.6 1 0.05 -4.5 3 0.15
-16.5 1 0.05 -4.4 1 0.05
-16.3 1 0.05 -3.8 2 0.1
-15.6 2 0.1 -3.7 1 0.05
-15.3 2 0.1 -3.5 1 0.05
-15.1 1 0.05 -3.4 1 0.05
-14.5 2 0.1 -3 2 0.1
-14.4 2 0.1 -2.9 1 0.05
-14.2 1 0.05 -2.8 1 0.05
-14 1 0.05 -2.6 2 0.1
-13.3 1 0.05 -1.9 1 0.05
-13.2 1 0.05 -1.8 1 0.05
-12.9 1 0.05 -1.2 1 0.05
-12.6 1 0.05 -0.8 1 0.05
-12.1 1 0.05 -0.5 1 0.05
-11.3 1 0.05 0 10 0.49
-11 1 0.05 0.2 1 0.05
-10.7 1 0.05 1 2 0.1
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Answers Frequency | Per cent Answers Frequency | Percent
1.1 1 0.05 5.9 11 0.54
1.2 4 0.2 6 18 0.89
1.3 1 0.05 6.1 5 0.25
1.4 1 0.05 6.2 4 0.2
1.5 4 0.2 6.3 1 0.05
1.6 2 0.1 6.4 7 0.34
1.7 5 0.25 6.5 4 0.2
1.8 6 0.3 6.6 1 0.05
1.9 1 0.05 6.7 11 0.54

2 19 0.94 6.8 7 0.34
2.1 6 0.3 6.9 5 0.25
2.2 10 0.49 7 17 0.84
2.3 7 0.34 7.1 7 0.34
2.4 4 0.2 7.2 6 0.3
2.5 27 1.33 7.3 9 0.44
2.6 7 0.34 7.4 6 0.3
2.7 14 0.69 7.5 7 0.34
2.8 8 0.39 7.6 3 0.15
2.9 5 0.25 7.7 7 0.34

3 30 1.48 7.8 3 0.15
3.2 12 0.59 7.9 6 0.3
33 16 0.79 8 14 0.69
34 6 0.3 8.1 2 0.1
35 18 0.89 8.2 8 0.39
3.6 4 0.2 8.3 2 0.1
3.7 15 0.74 8.4 4 0.2
3.8 9 0.44 8.5 12 0.59
3.9 5 0.25 8.6 6 0.3

4 18 0.89 8.7 2 0.1
4.1 4 0.2 8.8 5 0.25
4.2 10 0.49 8.9 7 0.34
4.3 8 0.39 9 10 0.49
4.4 2 0.1 9.1 4 0.2
4.5 15 0.74 9.2 6 0.3
4.6 5 0.25 9.3 3 0.15
4.7 3 0.15 9.4 8 0.39
4.8 11 0.54 9.5 7 0.34
4.9 3 0.15 9.6 4 0.2

5 55 2.71 9.7 10 0.49
5.1 10 0.49 9.8 2 0.1
5.2 17 0.84 9.9 8 0.39
53 7 0.34 10 48 2.36
5.4 14 0.69 10.1 12 0.59
5.5 12 0.59 10.2 23 1.13
5.6 4 0.2 10.3 5 0.25
5.7 6 0.3 10.4 11 0.54
5.8 6 0.3 10.5 13 0.64
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Answers Frequency | Per cent Answers Frequency | Percent
10.6 8 0.39 154 5 0.25
10.7 9 0.44 15.5 3 0.15
10.8 3 0.15 15.6 5 0.25
10.9 5 0.25 15.7 4 0.2

11 12 0.59 15.8 1 0.05
111 6 0.3 15.9 6 0.3
11.2 7 0.34 16 2 0.1
11.3 4 0.2 16.1 4 0.2
11.4 3 0.15 16.2 4 0.2
115 5 0.25 16.3 1 0.05
11.6 5 0.25 16.4 2 0.1
11.7 4 0.2 16.5 6 0.3
11.8 2 0.1 16.6 3 0.15
11.9 1 0.05 16.7 3 0.15

12 4 0.2 16.8 1 0.05
121 1 0.05 16.9 2 0.1
12.2 8 0.39 17.1 6 0.3
12.3 3 0.15 17.3 3 0.15
12.4 2 0.1 17.4 2 0.1
12.5 9 0.44 17.5 2 0.1
12.6 2 0.1 17.6 3 0.15
12.7 2 0.1 17.7 5 0.25
12.8 3 0.15 17.9 3 0.15
12.9 1 0.05 18 4 0.2

13 3 0.15 18.1 3 0.15
13.1 4 0.2 18.2 1 0.05
13.2 1 0.05 18.3 2 0.1
13.3 1 0.05 184 1 0.05
13.4 2 0.1 18.5 4 0.2
13.5 2 0.1 18.6 5 0.25
13.6 3 0.15 18.7 5 0.25
13.7 2 0.1 18.8 1 0.05
13.8 3 0.15 18.9 4 0.2
13.9 4 0.2 19 1 0.05

14 1 0.05 19.1 3 0.15
14.2 3 0.15 19.2 2 0.1
14.3 1 0.05 19.3 2 0.1
144 2 0.1 194 3 0.15
14.5 4 0.2 19.5 2 0.1
14.6 2 0.1 19.6 3 0.15
14.7 4 0.2 19.7 5 0.25
14.8 2 0.1 19.8 4 0.2
14.9 4 0.2 19.9 4 0.2

15 15 0.74 20 8 0.39
15.1 7 0.34 20.1 9 0.44
15.2 8 0.39 20.2 12 0.59
15.3 2 0.1 20.3 2 0.1
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Answers Frequency | Per cent Answers Frequency | Percent
20.4 11 0.54 25.9 1 0.05
20.5 2 0.1 26.1 1 0.05
20.6 1 0.05 26.2 1 0.05
20.7 5 0.25 26.5 1 0.05
20.8 2 0.1 26.6 1 0.05
20.9 5 0.25 26.7 1 0.05

21 3 0.15 27.1 1 0.05
211 1 0.05 27.2 3 0.15
21.2 2 0.1 27.4 1 0.05
213 1 0.05 27.9 1 0.05
21.4 2 0.1 28 1 0.05
21.6 2 0.1 28.1 1 0.05
21.7 3 0.15 28.3 1 0.05
21.8 1 0.05 28.4 2 0.1
21.9 2 0.1 28.6 1 0.05

22 2 0.1 28.8 2 0.1
22.1 1 0.05 28.9 3 0.15
22.2 1 0.05 29.2 1 0.05
22.4 2 0.1 29.3 2 0.1
225 1 0.05 29.4 5 0.25
22.6 3 0.15 29.5 1 0.05
22.7 1 0.05 29.6 1 0.05
22.8 4 0.2 29.7 2 0.1
22.9 1 0.05 29.8 4 0.2
23.1 2 0.1 29.9 3 0.15
23.2 3 0.15 30 3 0.15
23.3 1 0.05 30.1 4 0.2
234 1 0.05 30.2 1 0.05
235 1 0.05 30.3 3 0.15
23.6 2 0.1 30.4 1 0.05
23.7 1 0.05 30.6 1 0.05
23.9 1 0.05 30.7 2 0.1
24.1 3 0.15 30.8 2 0.1
24.2 2 0.1 313 3 0.15
24.4 2 0.1 31.4 1 0.05
24.6 2 0.1 315 3 0.15
24.7 2 0.1 31.7 1 0.05
24.9 1 0.05 31.9 1 0.05

25 1 0.05 32 2 0.1
25.1 1 0.05 32.1 1 0.05
25.2 1 0.05 323 2 0.1
25.3 1 0.05 32.8 2 0.1
25.4 2 0.1 32.9 1 0.05
25.5 2 0.1 33 1 0.05
25.6 2 0.1 333 1 0.05
25.7 3 0.15 335 1 0.05
25.8 1 0.05 33.6 1 0.05
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Answers Frequency | Per cent Answers Frequency | Percent
33.7 1 0.05 40.3 1 0.05
34 1 0.05 40.4 1 0.05
34.1 1 0.05 40.5 1 0.05
343 1 0.05 40.6 2 0.1
34.5 1 0.05 42.6 1 0.05
34.8 1 0.05 44.6 1 0.05
35 1 0.05 45.1 1 0.05
353 2 0.1 45.2 1 0.05
354 1 0.05 45.8 1 0.05
35.5 1 0.05 47.6 1 0.05
35.6 1 0.05 a47.7 3 0.15
35.8 1 0.05 48.3 1 0.05
36.4 1 0.05 48.4 1 0.05
36.5 1 0.05 48.8 1 0.05
37.1 1 0.05 49.1 1 0.05
37.2 1 0.05 49.3 1 0.05
37.8 2 0.1 49.6 1 0.05
38.9 1 0.05 49.8 1 0.05
39.4 1 0.05 50 31 1.53
39.6 1 0.05 Don't know 360 17.72
39.7 1 0.05 Not concerned 107 5.27
40.2 1 0.05 Total 2032 100
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Question 10:
What specific value do you expect the ‘official’ inflation rate to be in 2025, which is calculated
using the consumer price index?

Question 10a:

Answers Frequency Per cent Answers Frequency Per cent
-44.4 1 0.05 -2.8 2 0.1
-41.2 1 0.05 -2.6 1 0.05
-40.2 1 0.05 -2.5 2 0.1
-30.3 1 0.05 -2.3 1 0.05
-29.9 1 0.05 -2 2 0.1
-29.8 1 0.05 -1.9 1 0.05
-25.3 1 0.05 -1.8 2 0.1
-24.7 1 0.05 -1.6 1 0.05
-24.4 1 0.05 -1.5 2 0.1
-214 1 0.05 -1.2 1 0.05
-20.1 1 0.05 -1.1 1 0.05

-20 1 0.05 -1 2 0.1
-19.9 2 0.1 -0.8 1 0.05
-19.7 2 0.1 -0.6 1 0.05
-19.6 1 0.05 -0.5 1 0.05
-18.7 1 0.05 0 14 0.69
-18.4 1 0.05 0.2 2 0.1
-17.3 2 0.1 0.3 3 0.15
-16.9 1 0.05 0.7 1 0.05

-8.2 1 0.05 0.8 1 0.05

-8 1 0.05 0.9 1 0.05
-7.4 2 0.1 1 1 0.05
-7 1 0.05 1.2 11 0.54

-6.6 1 0.05 13 5 0.25

-6.5 1 0.05 1.4 4 0.2

-6.2 1 0.05 1.5 12 0.59

-5.8 1 0.05 1.6 3 0.15

-5.4 2 0.1 1.7 5 0.25

-5.3 1 0.05 1.8 10 0.49

-5.2 1 0.05 1.9 11 0.54

-5.1 1 0.05 2 61 3

-5 3 0.15 2.1 10 0.49
-4.5 1 0.05 2.2 43 2.12
-4 1 0.05 23 43 2.12

-3.9 1 0.05 2.4 19 0.94

-3.8 2 0.1 2.5 66 3.25

-3.7 1 0.05 2.6 17 0.84

-3.6 1 0.05 2.7 30 1.48

-3.5 1 0.05 2.8 29 1.43

-3.4 3 0.15 2.9 14 0.69

-2.9 1 0.05 3 61 3
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Answers Frequency Per cent Answers Frequency Per cent
3.1 12 0.59 7.8 4 0.2
3.2 25 1.23 7.9 3 0.15
3.3 21 1.03 8 11 0.54
3.4 16 0.79 8.1 1 0.05
3.5 32 1.57 8.2 9 0.44
3.6 7 0.34 8.3 1 0.05
3.7 12 0.59 8.4 5 0.25
3.8 15 0.74 8.5 10 0.49
3.9 5 0.25 8.6 4 0.2

4 30 1.48 8.7 2 0.1
4.1 5 0.25 8.8 6 0.3
4.2 16 0.79 8.9 5 0.25
4.3 14 0.69 9 3 0.15
4.4 2 0.1 9.1 4 0.2
4.5 15 0.74 9.2 5 0.25
4.6 5 0.25 9.4 3 0.15
4.7 12 0.59 9.5 6 0.3
4.8 11 0.54 9.6 5 0.25
4.9 9 0.44 9.7 4 0.2

5 22 1.08 9.8 3 0.15
5.1 9 0.44 9.9 7 0.34
5.2 10 0.49 10 23 1.13
53 6 0.3 10.1 10 0.49
5.4 12 0.59 10.2 5 0.25
55 20 0.98 10.3 6 0.3
5.6 5 0.25 10.4 7 0.34
5.7 9 0.44 10.5 7 0.34
5.8 4 0.2 10.6 4 0.2
5.9 8 0.39 10.7 3 0.15

6 20 0.98 10.8 3 0.15
6.1 6 0.3 10.9 9 0.44
6.2 2 0.1 11 7 0.34
6.3 5 0.25 111 4 0.2
6.4 7 0.34 11.2 1 0.05
6.5 10 0.49 11.3 2 0.1
6.6 2 0.1 11.4 6 0.3
6.7 4 0.2 11.5 3 0.15
6.8 4 0.2 11.6 3 0.15
6.9 4 0.2 11.7 2 0.1

7 11 0.54 11.8 2 0.1
7.1 3 0.15 11.9 3 0.15
7.2 4 0.2 12 3 0.15
7.3 4 0.2 12.1 4 0.2
7.4 4 0.2 12.2 4 0.2
7.5 4 0.2 12.3 2 0.1
7.6 4 0.2 12.6 1 0.05
7.7 8 0.39 12.7 2 0.1
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Answers Frequency Per cent Answers Frequency Per cent
12.8 2 0.1 18.1 2 0.1
12.9 6 0.3 18.2 1 0.05
13.1 1 0.05 18.3 2 0.1
13.2 2 0.1 18.6 2 0.1
133 4 0.2 18.7 2 0.1
13.4 4 0.2 18.9 1 0.05
135 2 0.1 19 2 0.1
13.6 2 0.1 19.1 1 0.05
13.7 2 0.1 19.2 4 0.2
13.9 5 0.25 19.3 2 0.1

14 6 0.3 19.4 3 0.15
14.1 1 0.05 19.5 1 0.05
14.2 1 0.05 19.6 3 0.15
14.3 1 0.05 19.7 2 0.1
14.4 1 0.05 19.8 4 0.2
14.5 4 0.2 19.9 4 0.2
14.6 2 0.1 20 5 0.25
14.7 2 0.1 20.1 7 0.34
14.8 6 0.3 20.2 4 0.2
14.9 4 0.2 20.3 3 0.15

15 8 0.39 204 4 0.2
15.1 2 0.1 20.5 3 0.15
15.2 1 0.05 20.6 1 0.05
15.3 4 0.2 20.7 2 0.1
15.4 4 0.2 20.9 5 0.25
15.5 4 0.2 21.1 3 0.15
15.6 3 0.15 21.2 1 0.05
15.8 4 0.2 21.3 2 0.1
15.9 1 0.05 21.4 2 0.1

16 1 0.05 21.5 3 0.15
16.1 1 0.05 21.6 2 0.1
16.2 4 0.2 21.9 4 0.2
16.3 2 0.1 22 1 0.05
16.5 2 0.1 22.3 2 0.1
16.6 1 0.05 22.4 1 0.05
16.7 2 0.1 22.7 2 0.1
16.8 2 0.1 22.8 3 0.15
17.1 1 0.05 22.9 1 0.05
17.2 2 0.1 23.1 2 0.1
17.3 1 0.05 23.2 4 0.2
17.4 1 0.05 23.3 2 0.1
17.5 5 0.25 23.4 2 0.1
17.6 2 0.1 23.9 2 0.1
17.7 1 0.05 24.1 1 0.05
17.8 1 0.05 24.3 1 0.05
17.9 2 0.1 24.4 2 0.1

18 1 0.05 24.5 2 0.1
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Answers Frequency Per cent Answers Frequency Per cent
25.6 2 0.1 34.3 1 0.05
25.8 2 0.1 34.6 1 0.05
25.9 1 0.05 353 1 0.05

26 1 0.05 354 2 0.1
26.1 1 0.05 355 1 0.05
26.2 1 0.05 35.6 2 0.1
26.8 1 0.05 35.8 1 0.05

27 2 0.1 36 1 0.05
27.1 1 0.05 36.3 1 0.05
27.2 2 0.1 36.8 1 0.05
27.4 1 0.05 37.2 2 0.1
27.5 2 0.1 37.5 1 0.05
27.6 1 0.05 37.6 1 0.05
28.1 1 0.05 37.8 1 0.05
28.2 1 0.05 38.1 1 0.05
28.3 1 0.05 38.3 1 0.05
28.5 1 0.05 38.4 1 0.05
28.7 1 0.05 39.1 3 0.15
28.8 1 0.05 39.3 1 0.05

29 1 0.05 39.4 3 0.15
294 1 0.05 40 1 0.05
29.7 2 0.1 40.6 1 0.05
29.9 2 0.1 40.7 1 0.05

30 2 0.1 40.9 1 0.05
30.1 3 0.15 41.1 1 0.05
30.2 4 0.2 41.2 4 0.2
304 1 0.05 42.3 1 0.05
30.5 2 0.1 43 1 0.05
30.6 1 0.05 43.4 1 0.05
30.7 2 0.1 44.6 1 0.05
30.8 1 0.05 45.2 1 0.05
30.9 1 0.05 45.4 1 0.05

31 1 0.05 45.7 1 0.05
31.1 2 0.1 46.4 1 0.05
31.2 1 0.05 46.5 1 0.05
31.3 2 0.1 46.6 1 0.05
314 1 0.05 47.7 2 0.1
31.5 1 0.05 48.2 1 0.05
31.7 1 0.05 343 1 0.05
31.9 2 0.1 34.6 1 0.05
321 1 0.05 353 1 0.05
32.3 1 0.05 354 2 0.1

33 1 0.05 355 1 0.05
334 1 0.05 35.6 2 0.1
33.5 1 0.05 35.8 1 0.05
339 1 0.05 36 1 0.05
341 1 0.05 36.3 1 0.05
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Frequenc

Answers Y Per cent Answers Frequency Per cent
36.8 1 0.05 43 1 0.05
37.2 2 0.1 43.4 1 0.05
37.5 1 0.05 44.6 1 0.05
37.6 1 0.05 45.2 1 0.05
37.8 1 0.05 45.4 1 0.05
38.1 1 0.05 45.7 1 0.05
38.3 1 0.05 46.4 1 0.05
38.4 1 0.05 46.5 1 0.05
39.1 3 0.15 46.6 1 0.05
39.3 1 0.05 47.7 2 0.1
394 3 0.15 48.2 1 0.05

40 1 0.05 48.8 1 0.05
40.6 1 0.05 48.9 1 0.05
40.7 1 0.05 49.2 1 0.05
40.9 1 0.05 49.8 1 0.05
41.1 1 0.05 Don't know 278 13.68
41.2 4 0.2 Not form opinions 120 5.91
42.3 1 0.05 Total 2,032 100
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Question 10b:

Answers Frequency Per cent Answers Frequency Per cent

-50 4 0.2 -19.5 1 0.05
-49.9 1 0.05 -19.4 1 0.05
-48.1 1 0.05 -19.3 1 0.05
-47.9 1 0.05 -19.2 1 0.05

-42 1 0.05 -19.1 3 0.15
-41.9 1 0.05 -19 1 0.05
-41.1 1 0.05 -18.9 1 0.05
-40.4 1 0.05 -18.5 1 0.05
-40.1 1 0.05 -18.3 1 0.05
-38.4 1 0.05 -18.1 1 0.05
-34.6 1 0.05 -17.6 1 0.05
-33.5 1 0.05 -17.4 3 0.15
-33.4 1 0.05 -17.1 1 0.05
-33.2 1 0.05 -16.9 1 0.05

-33 1 0.05 -16.8 2 0.1
-32.6 1 0.05 -16.5 1 0.05
-31.5 1 0.05 -16.4 2 0.1
-31.3 1 0.05 -15.7 2 0.1
-28.7 1 0.05 -15.4 1 0.05
-28.4 1 0.05 -14.7 1 0.05
-27.7 1 0.05 -14.6 1 0.05
-27.5 1 0.05 -14.3 1 0.05
-26.8 1 0.05 -13.9 2 0.1
-26.2 2 0.1 -13.4 1 0.05
-26.1 1 0.05 -13.1 1 0.05
-25.9 1 0.05 -12.6 1 0.05
-25.1 1 0.05 -12.5 2 0.1
-24.8 1 0.05 -12.4 1 0.05
-23.9 1 0.05 -12 1 0.05
-23.8 1 0.05 -11.7 1 0.05
-23.4 1 0.05 -11.6 2 0.1
-23.3 1 0.05 -11.2 2 0.1
-23.1 1 0.05 -11.1 1 0.05
-22.8 1 0.05 -11 1 0.05
-22.4 1 0.05 -10.9 1 0.05
-21.2 1 0.05 -10.8 1 0.05
-20.9 1 0.05 -10.5 1 0.05
-20.8 1 0.05 -10.4 2 0.1
-20.7 1 0.05 -10.3 1 0.05
-20.5 1 0.05 -10.2 3 0.15
-20.3 2 0.1 -10.1 2 0.1
-20.2 1 0.05 -10 1 0.05
-19.9 3 0.15 -9.9 1 0.05
-19.7 1 0.05 -9.8 1 0.05
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Answers Frequency Per cent Answers Frequency Per cent
-9.7 1 0.05 -3.7 4 0.2
-9.6 1 0.05 -3.5 1 0.05
9.4 2 0.1 -3.4 1 0.05
9.3 2 0.1 -3.3 2 0.1
-9.2 1 0.05 -3.2 2 0.1

-9 1 0.05 -3.1 1 0.05
-8.9 2 0.1 -3 1 0.05
-8.8 1 0.05 -2.9 1 0.05
-8.5 2 0.1 -2.8 1 0.05
-8.4 2 0.1 -2.7 3 0.15
-8.2 2 0.1 -2.6 5 0.25
-8.1 1 0.05 -2.5 1 0.05

-8 1 0.05 -2.3 6 0.3
-7.9 1 0.05 -2.2 1 0.05
-7.7 1 0.05 -2.1 3 0.15
-7.6 1 0.05 -2 2 0.1
-7.5 1 0.05 -1.9 1 0.05
-7.4 2 0.1 -1.8 3 0.15
-7.3 2 0.1 -1.5 2 0.1
-7.2 1 0.05 -14 1 0.05
-7.1 1 0.05 -1.2 2 0.1

-7 2 0.1 -1.1 3 0.15
-6.9 2 0.1 -1 3 0.15
-6.7 1 0.05 -0.9 3 0.15
-6.6 2 0.1 -0.8 1 0.05
-6.5 1 0.05 -0.6 4 0.2
-6.4 1 0.05 -0.5 3 0.15
-6.3 2 0.1 -0.4 1 0.05
-6.1 1 0.05 -0.3 4 0.2

-6 2 0.1 -0.2 4 0.2
-5.9 1 0.05 0 42 2.07
-5.8 1 0.05 0.1 3 0.15
-5.6 1 0.05 0.2 4 0.2
-5.5 4 0.2 0.3 4 0.2
-5.4 2 0.1 0.4 2 0.1
-5.3 1 0.05 0.5 8 0.39
-5.2 3 0.15 0.6 9 0.44
-5.1 2 0.1 0.7 3 0.15

-5 6 0.3 0.8 3 0.15
-4.7 2 0.1 0.9 5 0.25
-4.6 5 0.25 1 38 1.87
-4.5 1 0.05 1.1 15 0.74
-4.3 4 0.2 1.2 11 0.54
-4.2 1 0.05 13 27 1.33

-4 4 0.2 14 14 0.69
-3.8 2 0.1 1.5 49 2.41
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Answers Frequency Per cent Answers Frequency Per cent
1.6 22 1.08 6.2 4 0.2
1.7 20 0.98 6.3 4 0.2
1.8 49 241 6.4 7 0.34
1.9 24 1.18 6.5 5 0.25

2 100 4.92 6.6 2 0.1
2.1 26 1.28 6.7 4 0.2
2.2 46 2.26 6.8 3 0.15
2.3 28 1.38 6.9 2 0.1
2.4 19 0.94 7 2 0.1
25 47 231 7.1 5 0.25
2.6 15 0.74 7.2 4 0.2
2.7 17 0.84 7.3 2 0.1
2.8 20 0.98 7.4 6 0.3
2.9 8 0.39 7.5 2 0.1

3 32 1.57 7.6 1 0.05
3.1 4 0.2 7.7 4 0.2
3.2 11 0.54 7.8 2 0.1
3.3 5 0.25 7.9 1 0.05
34 13 0.64 8 4 0.2
3.5 16 0.79 8.1 1 0.05
3.6 8 0.39 8.2 6 0.3
3.7 9 0.44 8.3 3 0.15
3.8 11 0.54 8.4 2 0.1
3.9 9 0.44 8.5 3 0.15

4 19 0.94 8.6 1 0.05
4.1 6 0.3 8.7 1 0.05
4.2 8 0.39 8.8 3 0.15
4.3 9 0.44 8.9 5 0.25
4.4 11 0.54 9 1 0.05
4.5 6 0.3 9.1 5 0.25
4.6 8 0.39 9.2 1 0.05
4.7 8 0.39 9.3 5 0.25
4.8 13 0.64 9.4 1 0.05
4.9 6 0.3 9.5 3 0.15

5 19 0.94 9.6 2 0.1
51 9 0.44 9.7 6 0.3
5.2 12 0.59 9.8 2 0.1
53 10 0.49 9.9 2 0.1
5.4 10 0.49 10 8 0.39
55 6 0.3 10.1 3 0.15
5.6 2 0.1 10.2 3 0.15
5.7 6 0.3 10.3 7 0.34
5.8 2 0.1 10.4 5 0.25
5.9 4 0.2 10.5 3 0.15

6 6 0.3 10.6 2 0.1
6.1 6 0.3 10.7 6 0.3
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Freque Frequ
Answers ncy Per cent Answers ency Per cent

10.8 2 0.1 19.5 1 0.05
10.9 4 0.2 19.6 3 0.15
11 2 0.1 19.7 1 0.05
111 1 0.05 19.8 1 0.05
11.2 1 0.05 20.1 5 0.25
11.3 2 0.1 20.2 2 0.1
114 2 0.1 20.3 3 0.15
11.7 1 0.05 20.5 1 0.05
12 2 0.1 20.6 2 0.1
12.2 1 0.05 20.7 1 0.05
124 1 0.05 21 2 0.1
12.5 3 0.15 21.1 1 0.05
12.7 1 0.05 21.4 1 0.05
12.8 2 0.1 21.7 1 0.05
12.9 1 0.05 21.8 1 0.05
13 3 0.15 21.9 1 0.05
13.1 3 0.15 22.1 1 0.05
13.3 2 0.1 22.2 1 0.05
134 3 0.15 22.6 1 0.05
13.6 2 0.1 23.1 1 0.05
13.8 1 0.05 23.2 1 0.05
14 1 0.05 23.7 1 0.05
14.2 1 0.05 24.1 1 0.05
14.3 2 0.1 243 1 0.05
14.5 1 0.05 253 1 0.05
14.9 1 0.05 25.6 1 0.05
15 2 0.1 26 1 0.05
15.1 3 0.15 26.1 1 0.05
15.2 3 0.15 27.8 1 0.05
15.3 1 0.05 28 1 0.05
15.9 1 0.05 28.7 1 0.05
16.2 3 0.15 29.2 1 0.05
16.3 1 0.05 29.5 1 0.05
16.5 1 0.05 29.8 1 0.05
16.7 1 0.05 30.2 1 0.05
16.8 1 0.05 30.4 1 0.05
16.9 1 0.05 30.6 1 0.05
17 1 0.05 30.9 2 0.1
17.8 1 0.05 34.4 1 0.05
18.5 2 0.1 39.6 1 0.05
18.7 1 0.05 40.2 1 0.05
18.8 2 0.1 44.5 1 0.05
18.9 1 0.05 49.7 1 0.05
19.1 2 0.1 Don't know 383 18.85
19.2 1 0.05 Not form opinions 120 5.91
Total 2032 100
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Question 10c:

Answers Frequency Per cent Answers Frequency Per cent
-40.1 1 0.05 3.8 23 1.13
-26.2 1 0.05 3.9 8 0.39
-25.9 1 0.05 4 43 2.12
-18.9 1 0.05 4.1 4 0.2
-13.4 1 0.05 4.2 15 0.74

-9.9 1 0.05 4.3 14 0.69
-9.7 1 0.05 4.4 10 0.49
-8.7 1 0.05 4.5 21 1.03
-4.8 1 0.05 4.6 6 0.3
-4.2 1 0.05 4.7 12 0.59

-4 1 0.05 4.8 16 0.79
-3.6 1 0.05 4.9 9 0.44
-2.8 1 0.05 5 40 1.97
-2.7 1 0.05 5.1 6 0.3
-2.4 1 0.05 5.2 12 0.59

-2 2 0.1 53 6 0.3
-1.7 1 0.05 54 9 0.44
-1.5 1 0.05 5.5 18 0.89
0.9 2 0.1 5.6 4 0.2

1 4 0.2 5.7 7 0.34
1.1 1 0.05 5.8 5 0.25
1.2 1 0.05 5.9 4 0.2
1.4 2 0.1 6 22 1.08
1.7 3 0.15 6.1 7 0.34
1.8 3 0.15 6.2 7 0.34
1.9 2 0.1 6.3 5 0.25

2 8 0.39 6.4 9 0.44
2.1 5 0.25 6.5 12 0.59
2.2 6 0.3 6.6 5 0.25
2.3 7 0.34 6.7 11 0.54
2.4 2 0.1 6.8 4 0.2
25 20 0.98 6.9 5 0.25
2.6 9 0.44 7 15 0.74
2.7 10 0.49 7.1 4 0.2
2.8 19 0.94 7.2 4 0.2
2.9 11 0.54 7.3 6 0.3

3 56 2.76 7.4 8 0.39
31 11 0.54 7.5 10 0.49
3.2 23 1.13 7.6 4 0.2
33 15 0.74 7.7 4 0.2
3.4 5 0.25 7.8 5 0.25
35 32 1.57 7.9 5 0.25
3.6 8 0.39 8 21 1.03
3.7 10 0.49 8.1 8 0.39
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Answers Frequency Per cent Answers Frequency Per cent
8.2 8 0.39 12.8 6 0.3
8.3 5 0.25 12.9 6 0.3
8.4 2 0.1 13 2 0.1
8.5 6 0.3 13.1 1 0.05
8.6 3 0.15 13.2 4 0.2
8.7 2 0.1 13.3 3 0.15
8.8 2 0.1 134 4 0.2
8.9 7 0.34 13.5 2 0.1
9 9 0.44 13.6 2 0.1
9.1 6 0.3 13.7 2 0.1
9.2 4 0.2 13.8 1 0.05
9.3 6 0.3 13.9 2 0.1
9.4 7 0.34 14 3 0.15
9.5 2 0.1 14.1 1 0.05
9.6 5 0.25 14.2 5 0.25
9.7 6 0.3 14.3 2 0.1
9.8 6 0.3 14.4 4 0.2
9.9 5 0.25 14.5 7 0.34
10 23 1.13 14.6 3 0.15
10.1 6 0.3 14.7 4 0.2
10.2 6 0.3 14.8 3 0.15
10.3 3 0.15 14.9 7 0.34
10.4 15 0.74 15 6 0.3
10.5 5 0.25 15.1 2 0.1
10.6 3 0.15 15.2 4 0.2
10.7 4 0.2 15.3 4 0.2
10.8 6 0.3 15.4 4 0.2
10.9 2 0.1 15.5 3 0.15

11 2 0.1 15.6 1 0.05
111 8 0.39 15.7 2 0.1
11.2 6 0.3 15.8 6 0.3
11.3 4 0.2 15.9 4 0.2
11.4 5 0.25 16 2 0.1
11.5 7 0.34 16.1 1 0.05
11.6 5 0.25 16.2 1 0.05
11.7 1 0.05 16.3 1 0.05
11.8 2 0.1 16.5 3 0.15
11.9 1 0.05 16.6 1 0.05

12 10 0.49 16.8 2 0.1
12.1 2 0.1 16.9 2 0.1
12.2 3 0.15 17 2 0.1
12.3 2 0.1 17.1 1 0.05
12.4 6 0.3 17.2 1 0.05
12.5 10 0.49 17.3 1 0.05
12.6 3 0.15 17.4 6 0.3
12.7 2 0.1 17.6 1 0.05
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Answers Frequency Per cent Answers Frequency Per cent
17.7 3 0.15 23 4 0.2
17.8 1 0.05 23.1 1 0.05
17.9 2 0.1 23.2 1 0.05

18 1 0.05 233 2 0.1
18.1 1 0.05 235 1 0.05
18.3 3 0.15 23.7 1 0.05
18.5 2 0.1 23.8 1 0.05
18.6 2 0.1 239 2 0.1
18.7 2 0.1 241 4 0.2
18.8 1 0.05 24.2 4 0.2
18.9 2 0.1 24.4 2 0.1

19 3 0.15 24.6 1 0.05
19.2 3 0.15 24.8 2 0.1
19.3 2 0.1 24.9 2 0.1
194 1 0.05 25 1 0.05
19.5 6 0.3 25.1 2 0.1
19.6 1 0.05 25.2 1 0.05
19.7 7 0.34 253 6 0.3
19.8 3 0.15 25.4 1 0.05
19.9 6 0.3 25.6 4 0.2

20 7 0.34 25.7 2 0.1
20.1 4 0.2 25.9 1 0.05
20.2 8 0.39 26.4 1 0.05
20.3 3 0.15 26.5 1 0.05
20.4 3 0.15 26.6 1 0.05
20.5 7 0.34 26.8 2 0.1
20.6 3 0.15 26.9 2 0.1
20.7 6 0.3 27 1 0.05
20.8 1 0.05 27.1 6 0.3
20.9 4 0.2 27.3 1 0.05

21 6 0.3 27.5 2 0.1
21.1 2 0.1 27.6 1 0.05
21.2 2 0.1 27.7 3 0.15
21.3 2 0.1 27.9 1 0.05
21.4 1 0.05 28.1 1 0.05
21.5 2 0.1 28.3 2 0.1
21.6 2 0.1 28.4 1 0.05
21.7 1 0.05 28.9 2 0.1
21.8 1 0.05 29.1 1 0.05
21.9 4 0.2 29.3 3 0.15
22.1 1 0.05 29.4 3 0.15
22.2 3 0.15 29.6 2 0.1
22.3 2 0.1 29.7 1 0.05
22.5 1 0.05 29.8 2 0.1
22.6 2 0.1 29.9 1 0.05
22.9 3 0.15 30 2 0.1
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Answers Frequency Per cent Answers Frequency Per cent
30.1 9 0.44
30.2 3 0.15 38.4 1 0.05
30.3 2 0.1 38.7 1 0.05
30.4 3 0.15 39 1 0.05
30.5 1 0.05 39.1 1 0.05
30.6 1 0.05 39.6 1 0.05
30.7 1 0.05 39.8 1 0.05
30.8 2 0.1 39.9 1 0.05
30.9 1 0.05 40.1 1 0.05
31 1 0.05 40.2 1 0.05
311 1 0.05 40.5 2 0.1
313 1 0.05 40.8 1 0.05
314 3 0.15 40.9 1 0.05
31.6 1 0.05 41 1 0.05
31.7 1 0.05 41.1 2 0.1
31.9 1 0.05 41.2 1 0.05
32 2 0.1 41.3 1 0.05
321 1 0.05 41.9 1 0.05
323 1 0.05 42.1 1 0.05
32.9 1 0.05 43 1 0.05
33 1 0.05 43.1 2 0.1
331 1 0.05 43.4 1 0.05
33.2 1 0.05 44 1 0.05
333 1 0.05 44.2 3 0.15
33.7 1 0.05 44.6 1 0.05
33.8 1 0.05 44.7 1 0.05
33.9 1 0.05 44.8 1 0.05
34.1 1 0.05 44.9 1 0.05
343 1 0.05 45.1 1 0.05
34.4 1 0.05 45.2 2 0.1
345 2 0.1 45.7 1 0.05
35 1 0.05 45.9 1 0.05
35.1 3 0.15 46.1 1 0.05
353 4 0.2 46.5 2 0.1
354 3 0.15 47.3 2 0.1
355 1 0.05 47.4 1 0.05
35.6 2 0.1 47.5 1 0.05
36.3 1 0.05 48.3 1 0.05
36.6 1 0.05 48.6 1 0.05
36.7 1 0.05 48.7 2 0.1
36.8 1 0.05 48.9 3 0.15
36.9 2 0.1 49 1 0.05
37.4 1 0.05 49.1 1 0.05
37.6 1 0.05 49.8 1 0.05
37.8 1 0.05 Don't know 378 18.6
38.1 1 0.05 Not form opinions 120 5.91
38.3 2 0.1 | Total 2032 100
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Question 11:

What specific value do you expect your personal inflation rate to be in 2025, i.e. the rate of

price change that you yourself will experience?

Question 11a:

Answers Frequency Per cent Answers Frequency Per cent
-43.4 1 0.05 -6.4 1 0.05
-34.8 1 0.05 -6 1 0.05
-31.2 1 0.05 -5.4 3 0.15
-30.8 1 0.05 -5.3 1 0.05
-29.6 1 0.05 -4.2 3 0.15
-26.4 1 0.05 -4.1 1 0.05
-23.8 1 0.05 -3.9 2 0.1
-20.6 1 0.05 -3.8 1 0.05
-20.5 1 0.05 -3.7 3 0.15
-19.2 1 0.05 -3.5 2 0.1
-18.2 1 0.05 -3.4 1 0.05
-17.2 1 0.05 -3.3 1 0.05
-14.7 1 0.05 -3.2 1 0.05
-14.2 1 0.05 -3.1 1 0.05
-13.9 1 0.05 -2.6 1 0.05
-13.6 2 0.1 -2.5 1 0.05
-13.4 1 0.05 -2.3 1 0.05

-13 1 0.05 -2 2 0.1
-11.9 1 0.05 -1.6 1 0.05
-11.7 1 0.05 -1.5 2 0.1
-11.5 1 0.05 -1.4 1 0.05
-10.9 2 0.1 -1.2 1 0.05
-10.6 1 0.05 -1 2 0.1
-10.5 1 0.05 -0.9 1 0.05
-10.4 2 0.1 -0.7 1 0.05
-10.1 3 0.15 -0.6 1 0.05

-10 1 0.05 -0.5 1 0.05

-9.6 2 0.1 -0.3 1 0.05

-9.5 1 0.05 -0.2 1 0.05

-9.4 1 0.05 0 22 1.08

-9.1 1 0.05 0.3 2 0.1

-9 1 0.05 0.4 2 0.1

-8.9 1 0.05 0.5 2 0.1

-8.8 2 0.1 0.7 2 0.1

-8.3 1 0.05 0.9 1 0.05

-8.1 1 0.05 1 7 0.34

-8 1 0.05 11 1 0.05

-7.7 1 0.05 1.2 6 0.3

-7.5 1 0.05 1.3 4 0.2

-7.4 1 0.05 1.4 4 0.2

-7 1 0.05 1.5 8 0.39
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Answers Frequency Per cent Answers Frequency Per cent
1.6 2 0.1 6.3 6 0.3
1.7 8 0.39 6.4 9 0.44
1.8 9 0.44 6.5 11 0.54
1.9 7 0.34 6.6 4 0.2

2 37 1.82 6.7 6 0.3
2.1 7 0.34 6.8 5 0.25
2.2 14 0.69 6.9 2 0.1
2.3 15 0.74 7 10 0.49
2.4 9 0.44 7.1 8 0.39
25 29 1.43 7.2 4 0.2
2.6 13 0.64 7.3 3 0.15
2.7 15 0.74 7.4 2 0.1
2.8 19 0.94 7.5 6 0.3
2.9 7 0.34 7.6 8 0.39

3 50 2.46 7.7 5 0.25
3.1 7 0.34 7.8 5 0.25
3.2 17 0.84 7.9 3 0.15
3.3 20 0.98 8 10 0.49
34 13 0.64 8.1 2 0.1
3.5 24 1.18 8.2 5 0.25
3.6 8 0.39 8.3 4 0.2
3.7 15 0.74 8.4 7 0.34
3.8 21 1.03 8.5 9 0.44
3.9 2 0.1 8.6 4 0.2

4 33 1.62 8.7 4 0.2
4.1 12 0.59 8.8 7 0.34
4.2 15 0.74 8.9 5 0.25
4.3 14 0.69 9 18 0.89
4.4 5 0.25 9.1 8 0.39
4.5 22 1.08 9.2 2 0.1
4.6 7 0.34 9.3 4 0.2
4.7 6 0.3 9.4 7 0.34
4.8 12 0.59 9.5 9 0.44
4.9 3 0.15 9.6 3 0.15

5 57 2.81 9.7 4 0.2
51 13 0.64 9.8 3 0.15
5.2 13 0.64 9.9 8 0.39
53 7 0.34 10 29 1.43
5.4 14 0.69 10.1 8 0.39
55 12 0.59 10.2 12 0.59
5.6 4 0.2 10.3 5 0.25
5.7 5 0.25 10.4 9 0.44
5.8 9 0.44 10.5 4 0.2
5.9 5 0.25 10.6 4 0.2

6 23 1.13 10.7 8 0.39
6.1 4 0.2 10.8 1 0.05
6.2 8 0.39 10.9 5 0.25
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Answers Frequency Per cent Answers Frequency Per cent

11 3 0.15 16.4 4 0.2
111 5 0.25 16.5 1 0.05
11.2 6 0.3 16.6 2 0.1
11.3 4 0.2 16.7 2 0.1
114 4 0.2 16.8 1 0.05
115 1 0.05 16.9 2 0.1
11.6 2 0.1 17 2 0.1
11.7 1 0.05 17.1 1 0.05
11.8 5 0.25 17.3 1 0.05
11.9 7 0.34 17.4 3 0.15

12 5 0.25 17.5 3 0.15
12.1 2 0.1 17.6 1 0.05
12.2 8 0.39 17.7 4 0.2
12.4 2 0.1 17.9 3 0.15
125 3 0.15 18.1 1 0.05
12.6 2 0.1 18.3 2 0.1
12.7 4 0.2 18.4 2 0.1
12.8 1 0.05 18.5 4 0.2
12.9 2 0.1 18.6 2 0.1

13 4 0.2 18.7 2 0.1
13.2 1 0.05 18.8 1 0.05
13.3 3 0.15 18.9 1 0.05
13.4 4 0.2 19 2 0.1
13.7 1 0.05 19.1 2 0.1
13.9 2 0.1 19.2 1 0.05

14 2 0.1 19.3 3 0.15
14.1 1 0.05 19.4 1 0.05
14.2 2 0.1 19.5 3 0.15
14.3 2 0.1 19.7 2 0.1
14.4 2 0.1 19.8 2 0.1
14.5 1 0.05 19.9 4 0.2
14.6 4 0.2 20 4 0.2
14.7 4 0.2 20.1 7 0.34
14.8 2 0.1 20.2 9 0.44
14.9 3 0.15 20.4 6 0.3

15 9 0.44 20.5 3 0.15
15.1 3 0.15 20.6 4 0.2
15.2 2 0.1 20.7 7 0.34
15.3 1 0.05 20.8 3 0.15
15.4 6 0.3 20.9 3 0.15
15.5 9 0.44 21 4 0.2
15.6 6 0.3 21.1 1 0.05
15.9 2 0.1 21.2 1 0.05

16 4 0.2 21.3 4 0.2
16.1 3 0.15 21.4 2 0.1
16.2 3 0.15 21.5 2 0.1
16.3 1 0.05 21.7 2 0.1
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Answers Frequency Per cent Answers Frequency Per cent

22 1 0.05 30 3 0.15
22.1 1 0.05 30.1 1 0.05
22.2 1 0.05 30.2 2 0.1
223 2 0.1 30.3 1 0.05
22.4 2 0.1 304 2 0.1
22.6 2 0.1 30.6 1 0.05
22.7 1 0.05 30.7 1 0.05
22.8 1 0.05 30.8 1 0.05
22.9 1 0.05 311 2 0.1

23 1 0.05 31.2 2 0.1
23.1 2 0.1 31.3 1 0.05
23.2 1 0.05 31.8 1 0.05
234 3 0.15 31.9 1 0.05
235 1 0.05 32 2 0.1
24.1 2 0.1 32.1 1 0.05
24.4 1 0.05 32.3 1 0.05
24.6 1 0.05 32.9 1 0.05
24.7 2 0.1 334 2 0.1
24.9 1 0.05 335 1 0.05

25 2 0.1 34 1 0.05
25.1 2 0.1 35 1 0.05
25.2 2 0.1 35.2 2 0.1
25.4 4 0.2 353 1 0.05
25.6 1 0.05 36.4 1 0.05
25.8 1 0.05 36.6 1 0.05

26 1 0.05 37.2 1 0.05
26.1 1 0.05 37.9 1 0.05
26.3 1 0.05 38 1 0.05
26.4 1 0.05 38.1 2 0.1
26.7 2 0.1 38.3 1 0.05
26.9 1 0.05 38.5 1 0.05
27.3 1 0.05 38.6 2 0.1
27.4 1 0.05 38.7 1 0.05

28 1 0.05 38.9 2 0.1
28.2 1 0.05 39.5 1 0.05
28.3 1 0.05 39.6 2 0.1
28.6 2 0.1 39.8 1 0.05
28.8 1 0.05 40 1 0.05
28.9 1 0.05 40.3 3 0.15

29 1 0.05 41.1 1 0.05
29.2 1 0.05 41.4 1 0.05
29.3 1 0.05 41.8 2 0.1
29.5 1 0.05 43.1 1 0.05
29.6 2 0.1 45 1 0.05
29.7 2 0.1 45.2 1 0.05
29.8 2 0.1 45.3 1 0.05
29.9 3 0.15 45.4 1 0.05
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Answers Frequency Per cent Answers Frequency Per cent
47.2 1 0.05 49.6 1 0.05
47.4 1 0.05 49.7 2 0.1
48.3 1 0.05 49.8 1 0.05
48.4 1 0.05 Don't know 308 15.16
48.5 1 0.05 | Not form opinions 178 8.76
Total 2032 100
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Question 11b:

Answers Frequency Per cent Answers Frequency Per cent

-50 7 0.34 -17.3 1 0.05
-48.9 1 0.05 -17.2 2 0.1
-47.8 1 0.05 -16.5 1 0.05
-47.2 1 0.05 -15.8 1 0.05
-45.1 1 0.05 -15.4 1 0.05
-44.6 1 0.05 -15.3 1 0.05

-38 1 0.05 -15.1 1 0.05
-37.4 1 0.05 -14.9 1 0.05
-35.6 2 0.1 -14.7 1 0.05
-35.4 1 0.05 -14.5 2 0.1
-34.6 1 0.05 -14.4 1 0.05
-34.5 1 0.05 -14.3 2 0.1
-33.6 1 0.05 -14.2 2 0.1

-32 1 0.05 -14 1 0.05
-30.5 1 0.05 -13.8 1 0.05
-29.6 1 0.05 -13.7 1 0.05
-27.8 1 0.05 -13.6 1 0.05
-27.7 2 0.1 -13.5 1 0.05
-27.6 2 0.1 -13.1 3 0.15
-27.1 1 0.05 -13 1 0.05
-26.9 1 0.05 -12.9 2 0.1
-25.8 1 0.05 -12.8 3 0.15
-25.6 1 0.05 -12.6 1 0.05
-24.1 2 0.1 -12.4 1 0.05
-23.9 1 0.05 -12.3 1 0.05
-22.6 1 0.05 -12.2 2 0.1
-22.4 1 0.05 -12 2 0.1
-22.2 1 0.05 -11.5 1 0.05
-22.1 2 0.1 -11.4 2 0.1
-21.6 1 0.05 -11.3 1 0.05
-21.5 2 0.1 -11.2 3 0.15
-21.1 1 0.05 -11.1 2 0.1
-20.6 1 0.05 -11 1 0.05
-20.5 1 0.05 -10.6 3 0.15
-20.3 1 0.05 -10.3 2 0.1
-20.2 2 0.1 -10.2 1 0.05
-20.1 1 0.05 -10.1 3 0.15
-19.9 1 0.05 -9.9 3 0.15
-19.8 1 0.05 -9.8 4 0.2
-19.5 2 0.1 -9.7 1 0.05
-19.4 1 0.05 9.4 4 0.2
-18.6 2 0.1 -9.3 1 0.05
-17.7 1 0.05 9.1 2 0.1
-17.6 1 0.05 -8.9 3 0.15
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Answers Frequency Per cent Answers Frequency Per cent
-8.8 2 0.1 -2.5 1 0.05
-8.7 1 0.05 -2.3 2 0.1
-8.6 1 0.05 -2.2 2 0.1
-8.5 3 0.15 -2.1 2 0.1
-8.4 2 0.1 -2 1 0.05
-8.3 1 0.05 -1.9 2 0.1
-8.2 1 0.05 -1.8 3 0.15
-8.1 1 0.05 -1.7 2 0.1

-8 2 0.1 -1.6 2 0.1
-7.9 3 0.15 -1.5 6 0.3
-7.7 1 0.05 -1.4 1 0.05
-7.6 1 0.05 -1.3 3 0.15
-7.4 1 0.05 -1.2 3 0.15
-7.3 2 0.1 -1.1 4 0.2
-7.2 2 0.1 -1 3 0.15

-7 1 0.05 -0.8 5 0.25
-6.9 1 0.05 -0.7 3 0.15
-6.7 1 0.05 -0.6 2 0.1
-6.6 2 0.1 -0.5 3 0.15
-6.2 2 0.1 -0.4 2 0.1
-5.8 1 0.05 -0.3 3 0.15
-5.7 1 0.05 -0.2 6 0.3
-5.5 1 0.05 -0.1 1 0.05
-5.4 4 0.2 0 39 1.92
-5.2 2 0.1 0.1 3 0.15
-5.1 3 0.15 0.2 3 0.15

-5 3 0.15 0.3 8 0.39
-4.9 2 0.1 0.4 1 0.05
-4.8 1 0.05 0.5 7 0.34
-4.7 1 0.05 0.6 8 0.39
-4.6 3 0.15 0.7 3 0.15
-4.5 1 0.05 0.8 5 0.25
-4.4 2 0.1 0.9 6 0.3
-4.3 3 0.15 1 20 0.98
-4.2 2 0.1 1.1 6 0.3
-4.1 2 0.1 1.2 24 1.18

-4 2 0.1 13 10 0.49
-3.9 1 0.05 1.4 5 0.25
-3.7 2 0.1 1.5 24 1.18
-3.5 4 0.2 1.6 9 0.44
-34 1 0.05 1.7 18 0.89
-3.3 1 0.05 1.8 25 1.23
-3.2 2 0.1 1.9 14 0.69
-3.1 3 0.15 2 55 2.71

-3 2 0.1 2.1 15 0.74
-2.7 1 0.05 2.2 25 1.23
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Answers Frequency Per cent Answers Frequency Per cent
2.3 27 1.33 6.9 5 0.25
2.4 17 0.84 7 7 0.34
25 35 1.72 7.1 2 0.1
2.6 12 0.59 7.2 3 0.15
2.7 14 0.69 7.3 4 0.2
2.8 14 0.69 7.4 2 0.1
2.9 19 0.94 7.5 3 0.15

3 47 231 7.6 5 0.25
3.1 6 0.3 7.7 4 0.2
3.2 18 0.89 7.8 3 0.15
3.3 22 1.08 7.9 5 0.25
3.4 12 0.59 8 10 0.49
3.5 22 1.08 8.1 3 0.15
3.6 5 0.25 8.2 6 0.3
3.7 11 0.54 8.3 1 0.05
3.8 9 0.44 8.4 3 0.15
3.9 5 0.25 8.5 4 0.2

4 27 1.33 8.6 3 0.15
4.1 4 0.2 8.8 5 0.25
4.2 8 0.39 9 3 0.15
4.3 7 0.34 9.1 2 0.1
4.4 6 0.3 9.2 3 0.15
4.5 14 0.69 9.3 3 0.15
4.6 6 0.3 9.4 9 0.44
4.7 9 0.44 9.5 7 0.34
4.8 12 0.59 9.6 3 0.15
4.9 2 0.1 9.7 4 0.2

5 29 1.43 9.8 2 0.1
51 10 0.49 9.9 3 0.15
5.2 14 0.69 10 7 0.34
53 4 0.2 10.1 6 0.3
5.4 6 0.3 10.2 3 0.15
5.5 11 0.54 10.3 4 0.2
5.6 7 0.34 10.4 7 0.34
5.7 4 0.2 10.5 5 0.25
5.8 6 0.3 10.6 6 0.3
5.9 4 0.2 10.7 5 0.25

6 11 0.54 10.8 1 0.05
6.1 4 0.2 10.9 2 0.1
6.2 4 0.2 11 2 0.1
6.3 3 0.15 111 2 0.1
6.4 9 0.44 11.2 1 0.05
6.5 6 0.3 11.3 3 0.15
6.6 4 0.2 11.4 1 0.05
6.7 6 0.3 11.5 3 0.15
6.8 4 0.2 11.6 5 0.25
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Answers Frequency Per cent Answers Frequency Per cent
11.7 1 0.05 18.6 1 0.05
11.8 4 0.2 18.9 1 0.05
11.9 2 0.1 19 1 0.05
12.2 4 0.2 19.2 2 0.1
12.3 3 0.15 19.4 1 0.05
12.4 2 0.1 19.5 1 0.05
125 2 0.1 19.6 1 0.05
12.6 1 0.05 19.7 2 0.1
12.7 1 0.05 19.8 1 0.05
12.8 3 0.15 19.9 3 0.15

13 2 0.1 20 1 0.05
131 1 0.05 20.1 1 0.05
13.4 2 0.1 20.2 1 0.05
13.5 1 0.05 20.3 1 0.05

14 1 0.05 20.5 1 0.05
14.3 1 0.05 20.7 2 0.1
14.4 1 0.05 20.9 1 0.05
14.6 2 0.1 21 1 0.05
14.7 3 0.15 21.1 1 0.05
14.8 2 0.1 21.3 1 0.05

15 2 0.1 21.5 1 0.05
15.1 2 0.1 21.7 1 0.05
15.2 1 0.05 22.6 1 0.05
15.3 1 0.05 23 1 0.05
15.4 3 0.15 23.1 1 0.05
15.5 1 0.05 23.3 1 0.05
15.7 2 0.1 24.5 1 0.05
15.8 1 0.05 25.1 2 0.1
16.1 1 0.05 25.3 2 0.1
16.2 2 0.1 26 1 0.05
16.3 1 0.05 26.7 1 0.05
16.5 1 0.05 27.2 1 0.05
16.6 2 0.1 27.6 1 0.05
16.7 1 0.05 27.7 2 0.1
16.8 2 0.1 30.3 1 0.05
16.9 3 0.15 30.6 1 0.05

17 1 0.05 321 1 0.05
17.1 3 0.15 32.9 1 0.05
17.4 1 0.05 33.7 1 0.05
17.5 1 0.05 353 1 0.05
17.6 1 0.05 36.1 1 0.05

18 1 0.05 36.4 1 0.05
18.3 1 0.05 49.4 1 0.05
18.4 1 0.05 Don't know 400 19.69
18.5 1 0.05 | Not form opinions 178 8.76

Total 2032 100
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Question 11c:

Answers Frequency Per cent Answers Frequency Per cent
-28.4 1 0.05 4.1 3 0.15
-27.7 1 0.05 4.2 9 0.44
-24.8 1 0.05 4.3 11 0.54

-13 1 0.05 4.4 4 0.2
-9.7 1 0.05 4.5 18 0.89
-8.2 1 0.05 4.6 6 0.3
-7.6 1 0.05 4.7 10 0.49
-4.6 1 0.05 4.8 9 0.44
-34 1 0.05 4.9 7 0.34
-2.6 1 0.05 5 25 1.23
-0.4 1 0.05 5.1 6 0.3

0 2 0.1 5.2 13 0.64
0.3 2 0.1 53 6 0.3
0.5 1 0.05 54 13 0.64
0.8 1 0.05 5.5 19 0.94

1 1 0.05 5.6 6 0.3
1.1 1 0.05 5.7 14 0.69
13 2 0.1 5.8 3 0.15
1.5 4 0.2 5.9 5 0.25
1.6 1 0.05 6 31 1.53
1.7 2 0.1 6.1 6 0.3
1.8 5 0.25 6.2 5 0.25
1.9 3 0.15 6.3 4 0.2

2 8 0.39 6.4 10 0.49
2.1 4 0.2 6.5 5 0.25
2.2 6 0.3 6.6 7 0.34
2.3 2 0.1 6.7 7 0.34
2.4 3 0.15 6.8 8 0.39
2.5 8 0.39 6.9 10 0.49
2.6 4 0.2 7 21 1.03
2.7 10 0.49 7.1 8 0.39
2.8 11 0.54 7.2 4 0.2
2.9 6 0.3 7.3 11 0.54

3 31 1.53 7.4 6 0.3
31 9 0.44 7.5 7 0.34
3.2 11 0.54 7.6 8 0.39
33 16 0.79 7.7 10 0.49
3.4 2 0.1 7.8 8 0.39
3.5 29 1.43 7.9 12 0.59
3.6 7 0.34 8 12 0.59
3.7 15 0.74 8.1 3 0.15
3.8 5 0.25 8.2 12 0.59
3.9 3 0.15 8.3 3 0.15

4 22 1.08 8.4 2 0.1
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Answers Frequency Per cent Answers Frequency Per cent
8.5 7 0.34 13.3 4 0.2
8.6 1 0.05 13.4 3 0.15
8.7 4 0.2 13.5 2 0.1
8.8 6 0.3 13.6 4 0.2
9 4 0.2 13.7 4 0.2
9.1 7 0.34 13.8 1 0.05
9.2 4 0.2 13.9 5 0.25
9.3 1 0.05 14 4 0.2
9.4 3 0.15 14.2 7 0.34
9.5 5 0.25 14.3 6 0.3
9.6 7 0.34 144 2 0.1
9.7 9 0.44 14.5 5 0.25
9.8 7 0.34 14.6 2 0.1
9.9 4 0.2 14.7 4 0.2
10 20 0.98 14.8 2 0.1
10.1 4 0.2 14.9 3 0.15
10.2 9 0.44 15 7 0.34
10.3 7 0.34 15.1 4 0.2
10.4 5 0.25 15.2 3 0.15
10.5 6 0.3 15.3 4 0.2
10.6 2 0.1 15.4 5 0.25
10.7 6 0.3 15.5 7 0.34
10.8 5 0.25 15.6 1 0.05
10.9 7 0.34 15.7 2 0.1

11 7 0.34 15.8 1 0.05
11.2 4 0.2 15.9 5 0.25
11.3 2 0.1 16 3 0.15
114 3 0.15 16.1 2 0.1
11.5 5 0.25 16.2 6 0.3
11.6 4 0.2 16.3 4 0.2
11.7 2 0.1 16.4 2 0.1
11.8 4 0.2 16.6 5 0.25
11.9 8 0.39 16.7 1 0.05

12 13 0.64 16.8 3 0.15
12.1 3 0.15 16.9 1 0.05
12.2 4 0.2 17 2 0.1
12.3 4 0.2 17.1 1 0.05
12.4 3 0.15 17.2 1 0.05
12.5 3 0.15 17.3 1 0.05
12.6 4 0.2 17.5 3 0.15
12.7 4 0.2 17.6 3 0.15
12.8 4 0.2 17.7 3 0.15
12.9 5 0.25 17.8 1 0.05

13 5 0.25 18.1 2 0.1
13.1 4 0.2 18.2 5 0.25
13.2 2 0.1 18.4 5 0.25
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Answers Frequency Per cent Answers Frequency Per cent
18.5 3 0.15 235 3 0.15
18.6 6 0.3 23.6 2 0.1
18.7 3 0.15 23.7 1 0.05
18.8 1 0.05 23.8 2 0.1
18.9 1 0.05 23.9 2 0.1

19 3 0.15 24 3 0.15
19.1 4 0.2 24.2 4 0.2
19.2 5 0.25 24.3 3 0.15
19.3 4 0.2 24.4 2 0.1
19.5 1 0.05 24.7 5 0.25
19.6 7 0.34 24.8 2 0.1
19.7 4 0.2 24.9 2 0.1
19.8 4 0.2 25 1 0.05
19.9 3 0.15 25.1 6 0.3

20 6 0.3 25.2 1 0.05
20.1 4 0.2 253 4 0.2
20.2 6 0.3 25.4 3 0.15
20.3 4 0.2 255 1 0.05
20.4 2 0.1 25.7 1 0.05
20.5 4 0.2 25.9 1 0.05
20.6 3 0.15 26 2 0.1
20.7 4 0.2 26.1 1 0.05
20.8 4 0.2 26.2 4 0.2

21 4 0.2 26.4 2 0.1
211 6 0.3 26.5 1 0.05
21.2 3 0.15 26.7 1 0.05
213 1 0.05 26.8 2 0.1
21.4 2 0.1 26.9 2 0.1
215 4 0.2 27.1 1 0.05
21.6 3 0.15 27.2 1 0.05
21.7 4 0.2 27.3 2 0.1
21.8 1 0.05 27.4 1 0.05
21.9 2 0.1 27.6 1 0.05

22 2 0.1 27.7 1 0.05
22.1 3 0.15 27.8 2 0.1
22.2 3 0.15 27.9 2 0.1
22.3 2 0.1 28 2 0.1
22.4 1 0.05 28.1 2 0.1
22.6 5 0.25 28.2 1 0.05
22.8 1 0.05 28.3 3 0.15
22.9 2 0.1 28.4 1 0.05

23 2 0.1 28.7 1 0.05
23.1 1 0.05 29.1 1 0.05
23.2 3 0.15 29.2 1 0.05
233 4 0.2 29.3 1 0.05
23.4 1 0.05 29.4 2 0.1
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Answers Frequency Per cent Answers Frequency Per cent
29.5 2 0.1 37.2 2 0.1
29.6 3 0.15 37.3 1 0.05
29.7 2 0.1 37.9 1 0.05
29.8 3 0.15 38.2 2 0.1
29.9 2 0.1 38.3 1 0.05

30 3 0.15 38.4 1 0.05
30.1 1 0.05 38.8 2 0.1
30.2 1 0.05 38.9 1 0.05
30.3 2 0.1 39 1 0.05
30.4 3 0.15 39.3 2 0.1
30.5 2 0.1 394 2 0.1
30.6 1 0.05 39.5 1 0.05
30.7 1 0.05 40 1 0.05
30.8 2 0.1 40.2 2 0.1

31 3 0.15 40.4 1 0.05
31.1 1 0.05 40.5 1 0.05
31.2 1 0.05 40.6 2 0.1
31.3 1 0.05 40.8 1 0.05
314 1 0.05 40.9 2 0.1
31.5 2 0.1 41.1 1 0.05
31.7 1 0.05 41.2 1 0.05
31.9 1 0.05 41.6 1 0.05

32 1 0.05 43 1 0.05
323 1 0.05 43.1 1 0.05
32.4 1 0.05 44.2 2 0.1
32.6 1 0.05 44.3 2 0.1
32.7 1 0.05 44.7 1 0.05
32.9 1 0.05 44.8 1 0.05
33.2 1 0.05 45 1 0.05
333 2 0.1 45.1 1 0.05
33.6 1 0.05 45.6 1 0.05
34.1 2 0.1 46.3 1 0.05
343 2 0.1 46.5 1 0.05
34.5 1 0.05 46.7 1 0.05
34.8 1 0.05 46.9 1 0.05
35.1 4 0.2 47.3 1 0.05
35.2 2 0.1 47.5 1 0.05
353 1 0.05 47.6 2 0.1
35.4 1 0.05 47.7 1 0.05
35.8 1 0.05 48.2 2 0.1
35.9 1 0.05 48.7 1 0.05
36.3 1 0.05 49.1 1 0.05
36.6 1 0.05 49.7 1 0.05
36.8 1 0.05 50 34 1.67

37 1 0.05 Don't know 415 20.42
37.1 2 0.1 Not form opinions 178 8.76

Total 2032 100
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Question 12:
How would you rate the current range of goods on offer in the stores compared to last year?

The range of goods on offer today is:

Answers Frequency Per cent
Much lower 67 33
Slightly lower 444 21.85
Unchanged 1,013 49.85
Slightly higher 344 16.93
Much higher 143 7.04
Don't know 21 1.03
Total 2,032 100

Question 13:
Is this information new to you personally?

Answers Frequency Per cent
Yes 1,020 50.2
No 1,012 49.8
Total 2,032 100

Question 14:
Have you ever stood in front of empty shelves in a store?
Answers Frequency Per cent

Yes, this has happened to me all the time 113 5.56
Yes, this has often happened to me 387 19.05
Yes, that has happened to me sometimes 702 34.55
Yes, but it only happened to me rarely 603 29.68
No, that has never happened to me 227 11.17
Total 2,032 100

Question 15:
How serious or insignificant is the problem of missing goods in stores for you personally?
Answers Frequency Per cent

Very serious 92 4.53
Serious 492 24.21
Neither serious nor insignificant 797 39.22
Insignificant 479 23.57
Very insignificant 145 7.14
Don't know 27 1.33
Total 2,032 100
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Question 16:
How serious or insignificant do you feel the situation presented in our made-up press release
is with regard to the German economy as a whole?

Answers Frequency Per cent
Very serious 321 15.8
Serious 911 44.83
Neither serious nor insignificant 538 26.48
Insignificant 183 9.01
Very insignificant 45 2.21
Don't know 34 1.67
Total 2,032 100
Question 17:

Assuming that the supply situation described would occur while nothing else changes in the
current economic situation:

Would you like to change or maintain your previous opinion on the development of the
‘official’ inflation rate and your personal inflation rate (i.e. the rate of price change that you

experience yourself) in 2025?

Question 17a:

Answers Frequency Per cent
No, | do not want to change my opinion. 362 17.81
Yes, | would like to change my opinion. 1,316 64.76
Don't know 354 17.42
Total 2,032 100

Question 17b:

Answers Frequency Per cent
No, | do not want to change my opinion. 323 15.90
Yes, | would like to change my opinion. 1,381 67.96
Don't know 328 16.14
Total 2,032 100
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Question 18: Filter: Only for respondents who selected ‘Yes, | would like to change my mind’ in
question 17a.

In view of the assumed delivery situation, you have indicated that you would like to change
your opinion on the ‘official’ inflation rate.

On the scales you can see the values that you previously answered. How exactly would you
adjust your expectations for the ’official’ inflation rate in 2025?

Question 18a:

Answers Frequency Per cent Answers Frequency Per cent
-44.4 1 0.06 -8 1 0.06
-41.2 1 0.06 -7.4 2 0.12
-40.2 1 0.06 -6.7 2 0.12
-29.9 1 0.06 -6.6 1 0.06
-25.3 1 0.06 -6.2 1 0.06
-24.7 1 0.06 -5.8 1 0.06
-24.4 1 0.06 -5.4 2 0.12
-24.2 1 0.06 -5.3 1 0.06
-21.4 1 0.06 -5.2 1 0.06
-20.1 1 0.06 -5 2 0.12

-20 1 0.06 -4.5 1 0.06
-19.9 2 0.12 -4.2 1 0.06
-19.7 1 0.06 -4 1 0.06
-19.6 1 0.06 -3.8 1 0.06
-18.7 1 0.06 -3.7 1 0.06
-18.4 1 0.06 -3.6 1 0.06
-17.3 2 0.12 -3.5 2 0.12
-15.9 1 0.06 -3.4 3 0.18
-15.1 1 0.06 -2.9 1 0.06
-14.3 1 0.06 -2.8 3 0.18
-14.1 1 0.06 -2.6 1 0.06
-13.1 1 0.06 -2.5 3 0.18
-12.4 2 0.12 -2 1 0.06
-11.6 1 0.06 -1.9 1 0.06
-11.5 1 0.06 -1.8 2 0.12
-11.4 1 0.06 -1.6 1 0.06
-11.3 1 0.06 -1.5 1 0.06
-10.8 1 0.06 -1.2 2 0.12
-10.5 1 0.06 -1.1 2 0.12
-10.3 1 0.06 -1 2 0.12
-10.2 1 0.06 -0.8 1 0.06
-10.1 1 0.06 -0.6 1 0.06

-10 1 0.06 -0.3 1 0.06

-9.9 1 0.06 0 11 0.66

-9.7 1 0.06 0.2 2 0.12

-8.5 1 0.06 0.3 1 0.06

-8.4 1 0.06 0.4 1 0.06
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Answers Frequency Per cent Answers Frequency Per cent
0.7 1 0.06 54 9 0.54
0.8 2 0.12 5.5 18 1.07
0.9 1 0.06 5.6 4 0.24

1 2 0.12 5.7 10 0.6
1.1 2 0.12 5.8 5 0.3
1.2 9 0.54 5.9 8 0.48
1.3 5 0.3 6 24 1.43
1.4 4 0.24 6.1 5 0.3
1.5 12 0.71 6.2 2 0.12
1.6 3 0.18 6.3 5 0.3
1.7 4 0.24 6.4 6 0.36
1.8 8 0.48 6.5 9 0.54
1.9 10 0.6 6.6 4 0.24

2 53 3.16 6.7 5 0.3
2.1 10 0.6 6.8 5 0.3
2.2 31 1.85 6.9 3 0.18
2.3 37 2.2 7 12 0.71
2.4 16 0.95 7.1 3 0.18
2.5 58 3.45 7.2 6 0.36
2.6 16 0.95 7.3 4 0.24
2.7 25 1.49 7.4 3 0.18
2.8 26 1.55 7.5 6 0.36
2.9 14 0.83 7.6 5 0.3

3 59 3.51 7.7 6 0.36
31 8 0.48 7.8 4 0.24
3.2 22 131 7.9 6 0.36
3.3 22 131 8 13 0.77
34 17 1.01 8.1 2 0.12
3.5 38 2.26 8.2 10 0.6
3.6 8 0.48 8.3 1 0.06
3.7 8 0.48 8.4 6 0.36
3.8 15 0.89 8.5 12 0.71
3.9 6 0.36 8.6 4 0.24

4 27 1.61 8.7 3 0.18
4.1 4 0.24 8.8 7 0.42
4.2 15 0.89 8.9 5 0.3
4.3 17 1.01 9 5 0.3
4.4 4 0.24 9.1 3 0.18
4.5 17 1.01 9.2 4 0.24
4.6 9 0.54 9.4 5 0.3
4.7 13 0.77 9.5 5 0.3
4.8 11 0.66 9.6 5 0.3
4.9 10 0.6 9.7 3 0.18

5 27 1.61 9.8 4 0.24
51 7 0.42 9.9 6 0.36
5.2 9 0.54 10 22 131
53 5 0.3 10.1 8 0.48
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Answers Frequency Per cent Answers Frequency Per cent
10.2 6 0.36 15.3 3 0.18
10.3 5 0.3 15.4 5 0.3
10.4 5 0.3 15.5 1 0.06
10.5 6 0.36 15.6 4 0.24
10.6 4 0.24 15.7 3 0.18
10.7 3 0.18 15.8 3 0.18
10.8 4 0.24 15.9 2 0.12
10.9 9 0.54 16 3 0.18

11 8 0.48 16.1 2 0.12
111 3 0.18 16.2 4 0.24
11.2 1 0.06 16.3 1 0.06
11.3 4 0.24 16.4 1 0.06
114 3 0.18 16.5 2 0.12
11.5 2 0.12 16.6 1 0.06
11.6 2 0.12 16.7 2 0.12
11.7 4 0.24 16.8 3 0.18
11.8 1 0.06 17 3 0.18
11.9 2 0.12 17.1 2 0.12

12 4 0.24 17.2 3 0.18
12.1 4 0.24 17.4 1 0.06
12.2 4 0.24 17.5 3 0.18
12.3 2 0.12 17.6 2 0.12
12.5 1 0.06 17.7 2 0.12
12.6 2 0.12 17.8 1 0.06
12.7 1 0.06 17.9 2 0.12
12.8 2 0.12 18.1 2 0.12
12.9 5 0.3 18.2 1 0.06
13.1 1 0.06 18.3 2 0.12
13.2 3 0.18 18.5 1 0.06
133 4 0.24 18.6 2 0.12
13.4 5 0.3 18.7 2 0.12
135 3 0.18 18.9 1 0.06
13.6 2 0.12 19 1 0.06
13.7 3 0.18 19.1 1 0.06
13.9 5 0.3 19.2 3 0.18

14 2 0.12 19.3 2 0.12
14.1 1 0.06 19.4 3 0.18
14.2 1 0.06 19.5 1 0.06
14.3 1 0.06 19.6 3 0.18
14.5 3 0.18 19.7 2 0.12
14.6 1 0.06 19.8 3 0.18
14.7 3 0.18 19.9 2 0.12
14.8 6 0.36 20 4 0.24
14.9 3 0.18 20.1 7 0.42

15 9 0.54 20.2 3 0.18
15.1 1 0.06 20.3 3 0.18
15.2 1 0.06 20.4 3 0.18
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Answers Frequency Per cent Answers Frequency Per cent
20.5 2 0.12 27.6 1 0.06
20.6 1 0.06 28.1 1 0.06
20.7 2 0.12 28.2 2 0.12
20.9 4 0.24 28.3 1 0.06
21.1 3 0.18 28.7 3 0.18
21.2 1 0.06 29 1 0.06
21.3 2 0.12 29.7 1 0.06
21.4 1 0.06 29.8 1 0.06
21.5 2 0.12 29.9 2 0.12
21.6 2 0.12 30 1 0.06
21.9 4 0.24 30.1 2 0.12

22 1 0.06 30.2 3 0.18
223 2 0.12 30.3 1 0.06
22.4 1 0.06 30.5 2 0.12
22.7 1 0.06 30.7 2 0.12
22.8 2 0.12 30.8 1 0.06
22.9 2 0.12 30.9 1 0.06
23.1 2 0.12 31 3 0.18
23.2 3 0.18 31.1 1 0.06
233 3 0.18 31.3 2 0.12
234 1 0.06 31.5 1 0.06
23.6 1 0.06 31.7 1 0.06
23.7 1 0.06 31.9 2 0.12
23.8 1 0.06 32.1 1 0.06
23.9 1 0.06 32.3 1 0.06
24.1 2 0.12 32.5 1 0.06
243 1 0.06 33 1 0.06
24.4 1 0.06 334 1 0.06
24.5 1 0.06 33.5 1 0.06
24.6 1 0.06 33.9 1 0.06
24.7 2 0.12 34.1 1 0.06

25 2 0.12 343 1 0.06
25.1 3 0.18 34.6 1 0.06
25.2 1 0.06 353 1 0.06
253 1 0.06 354 2 0.12
25.5 1 0.06 355 1 0.06
25.8 1 0.06 35.6 2 0.12
25.9 1 0.06 35.8 1 0.06

26 1 0.06 36 1 0.06
26.1 1 0.06 36.3 1 0.06
26.2 1 0.06 36.4 1 0.06
26.3 1 0.06 36.5 1 0.06
26.8 1 0.06 36.8 1 0.06

27 1 0.06 37.2 2 0.12
27.2 2 0.12 37.5 1 0.06
27.4 2 0.12 37.6 1 0.06
27.5 1 0.06 37.8 1 0.06
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Answers Frequency Per cent Answers Frequency Per cent
38.1 2 0.12 43.4 1 0.06
38.4 2 0.12 43.6 1 0.06
39.1 3 0.18 44.6 1 0.06
39.3 1 0.06 45.2 1 0.06
39.4 2 0.12 454 1 0.06
39.8 1 0.06 45.7 1 0.06
40.3 1 0.06 46.4 1 0.06
40.4 1 0.06 46.5 1 0.06
40.6 1 0.06 46.6 1 0.06
40.7 1 0.06 47.7 2 0.12
40.9 2 0.12 48.7 1 0.06
41.2 3 0.18 48.8 1 0.06
41.8 1 0.06 49.2 1 0.06
42.3 1 0.06 49.8 1 0.06

43 1 0.06 Don’t know how to 96 5.72
change
Total 1679 100
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Question 18b:

Answers Frequency Per cent Answers Frequency Per cent

-50 5 0.31 -18.2 1 0.06
-49.9 1 0.06 -17.6 1 0.06
-48.1 1 0.06 -17.5 1 0.06
-47.9 1 0.06 -17.4 3 0.19
-43.3 1 0.06 -17.1 1 0.06

-42 1 0.06 -16.9 1 0.06
-41.9 1 0.06 -16.8 1 0.06
-34.6 1 0.06 -16.5 1 0.06
-33.5 1 0.06 -16.4 2 0.13
-33.4 1 0.06 -15.7 2 0.13

-33 1 0.06 -15.4 1 0.06
-32.9 1 0.06 -14.6 1 0.06
-32.6 1 0.06 -14.3 2 0.13
-31.5 1 0.06 -14.1 1 0.06
-31.3 1 0.06 -13.9 1 0.06
-28.8 1 0.06 -12.6 1 0.06
-28.7 1 0.06 -12.5 2 0.13
-28.4 1 0.06 -12.4 1 0.06
-27.7 1 0.06 -12 1 0.06
-27.5 1 0.06 -11.6 3 0.19
-26.6 1 0.06 -11.3 1 0.06
-26.2 2 0.13 -11.2 2 0.13
-26.1 1 0.06 -11.1 2 0.13
-25.1 1 0.06 -11 1 0.06
-24.8 1 0.06 -10.9 1 0.06
-24.6 1 0.06 -10.6 1 0.06
-23.6 1 0.06 -10.5 1 0.06
-23.1 2 0.13 -10.4 2 0.13
-22.8 1 0.06 -10.3 1 0.06
-22.4 1 0.06 -10.2 2 0.13
-20.9 1 0.06 -10.1 2 0.13
-20.8 1 0.06 -10 1 0.06
-20.7 1 0.06 -9.9 1 0.06
-20.5 1 0.06 -9.7 1 0.06
-20.3 2 0.13 -9.6 2 0.13
-20.2 2 0.13 -9.5 1 0.06
-19.9 3 0.19 -9.4 2 0.13
-19.7 1 0.06 -9.3 2 0.13
-19.5 2 0.13 -9.2 1 0.06
-19.3 1 0.06 -9 2 0.13
-19.2 1 0.06 -8.9 2 0.13
-19.1 3 0.19 -8.8 1 0.06
-18.5 1 0.06 -8.7 1 0.06
-18.3 1 8.5 3 0.19

0.06
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Answers Frequency Per cent Answers Frequency Per cent
-8.4 2 0.13 -2.6 4 0.25
-8.2 2 0.13 -2.5 1 0.06
-8.1 1 0.06 -2.3 5 0.31

-8 1 0.06 -2.2 1 0.06
-7.9 2 0.13 -2.1 3 0.19
-7.7 2 0.13 -2 1 0.06
-7.6 1 0.06 -1.9 1 0.06
-7.5 1 0.06 -1.8 3 0.19
-7.4 2 0.13 -1.7 1 0.06
-7.3 2 0.13 -1.6 1 0.06
-7.2 1 0.06 -1.5 2 0.13
-7.1 1 0.06 -1.4 1 0.06

-7 2 0.13 -1.3 1 0.06
-6.9 3 0.19 -1.2 2 0.13
-6.7 1 0.06 -1.1 2 0.13
-6.6 1 0.06 -1 3 0.19
-6.5 1 0.06 -0.9 4 0.25
-6.4 1 0.06 -0.8 1 0.06
-6.3 2 0.13 -0.6 4 0.25

-6 1 0.06 -0.5 3 0.19
-5.9 1 0.06 -0.4 1 0.06
-5.8 1 0.06 -0.3 4 0.25
-5.6 1 0.06 -0.2 4 0.25
-5.5 3 0.19 0 36 2.26
-5.4 1 0.06 0.1 3 0.19
-5.3 1 0.06 0.2 4 0.25
-5.2 3 0.19 0.3 5 0.31
-5.1 2 0.13 0.4 2 0.13

-5 5 0.31 0.5 8 0.5
-4.7 3 0.19 0.6 10 0.63
-4.6 4 0.25 0.7 3 0.19
-4.3 4 0.25 0.8 3 0.19
-4.2 1 0.06 0.9 5 0.31

-4 3 0.19 1 31 1.95
-3.9 3 0.19 1.1 14 0.88
-3.8 1 0.06 1.2 13 0.82
-3.7 4 0.25 13 25 1.57
-3.6 1 0.06 1.4 13 0.82
-3.5 1 0.06 1.5 44 2.77
-34 1 0.06 1.6 22 1.38
-3.3 1 0.06 1.7 20 1.26
-3.2 4 0.25 1.8 42 2.64

-3 3 0.19 1.9 22 1.38
-2.9 1 0.06 2 94 5.91
-2.8 3 0.19 2.1 23 1.45
-2.7 1 0.06 2.2 38 2.39
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Answers Frequency Per cent Answers Frequency Per cent
2.3 30 1.89 6.9 2 0.13
2.4 22 1.38 7 6 0.38
25 45 2.83 7.1 4 0.25
2.6 14 0.88 7.2 3 0.19
2.7 17 1.07 7.3 4 0.25
2.8 21 1.32 7.4 6 0.38
2.9 11 0.69 7.5 2 0.13

3 32 2.01 7.6 1 0.06
3.1 3 0.19 7.7 3 0.19
3.2 13 0.82 7.8 1 0.06
3.3 4 0.25 7.9 1 0.06
34 14 0.88 8 4 0.25
3.5 15 0.94 8.1 2 0.13
3.6 9 0.57 8.2 7 0.44
3.7 9 0.57 8.3 2 0.13
3.8 11 0.69 8.4 3 0.19
3.9 10 0.63 8.5 2 0.13

4 19 1.19 8.6 2 0.13
4.1 7 0.44 8.8 2 0.13
4.2 5 0.31 8.9 3 0.19
4.3 12 0.75 9 2 0.13
4.4 10 0.63 9.1 5 0.31
4.5 8 0.5 9.2 1 0.06
4.6 9 0.57 9.3 5 0.31
4.7 6 0.38 9.4 1 0.06
4.8 11 0.69 9.5 4 0.25
4.9 4 0.25 9.6 4 0.25

5 22 1.38 9.7 5 0.31
51 8 0.5 9.8 2 0.13
5.2 11 0.69 9.9 2 0.13
53 10 0.63 10 12 0.75
5.4 7 0.44 10.1 3 0.19
55 8 0.5 10.2 2 0.13
5.6 2 0.13 10.3 6 0.38
5.7 7 0.44 10.4 5 0.31
5.8 2 0.13 10.5 4 0.25
5.9 3 0.19 10.6 3 0.19

6 4 0.25 10.7 5 0.31
6.1 9 0.57 10.8 3 0.19
6.2 5 0.31 10.9 5 0.31
6.3 5 0.31 11 2 0.13
6.4 5 0.31 111 1 0.06
6.5 5 0.31 11.2 1 0.06
6.6 2 0.13 11.3 2 0.13
6.7 4 0.25 11.4 1 0.06
6.8 3 0.19 11.9 1 0.06
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Answers Frequency Per cent Answers Frequency Per cent

12 1 0.06 20.1 4 0.25
12.2 1 0.06 20.2 2 0.13
12.5 2 0.13 20.3 3 0.19
12.7 1 0.06 20.5 1 0.06
12.8 2 0.13 20.6 2 0.13
12.9 1 0.06 21 2 0.13

13 5 0.31 21.1 1 0.06
13.1 2 0.13 21.4 1 0.06
133 1 0.06 21.7 1 0.06
13.4 4 0.25 21.8 1 0.06
13.6 1 0.06 21.9 2 0.13
13.8 1 0.06 22.1 1 0.06
14.2 1 0.06 22.2 1 0.06
14.3 3 0.19 22.6 1 0.06
14.5 1 0.06 23.2 1 0.06
14.7 1 0.06 23.7 1 0.06
14.9 2 0.13 24.1 1 0.06

15 3 0.19 24.5 1 0.06
15.1 2 0.13 253 1 0.06
15.2 3 0.19 25.6 1 0.06
15.9 1 0.06 26 1 0.06
16.2 3 0.19 26.5 1 0.06
16.3 2 0.13 26.8 1 0.06
16.8 1 0.06 27.8 1 0.06
16.9 1 0.06 28 1 0.06

17 1 0.06 28.2 1 0.06
17.3 1 0.06 28.6 1 0.06
17.6 1 0.06 28.7 1 0.06
17.8 1 0.06 29.2 1 0.06

18 1 0.06 29.5 1 0.06
18.5 1 0.06 30.2 2 0.13
18.6 1 0.06 30.4 1 0.06
18.7 1 0.06 30.6 1 0.06
18.8 1 0.06 30.9 3 0.19
19.1 1 0.06 38.9 1 0.06
19.2 1 0.06 39.6 1 0.06
19.5 1 0.06 40.2 1 0.06
19.6 1 0.06 44.5 1 0.06
19.7 1 0.06 49.7 1 0.06

Don’t know how to

19.8 1 0.06 change 96 6.04

20 1 0.06 Total 1590 100
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Question 18c:

Answers Frequency Per cent Answers Frequency Per cent
-40.1 1 0.06 3.7 7 0.44
-26.2 1 0.06 3.8 21 1.32
-25.9 1 0.06 3.9 6 0.38
-18.9 1 0.06 4 39 2.45
-13.4 1 0.06 4.1 5 0.31

-9.9 1 0.06 4.2 13 0.82
-9.7 1 0.06 4.3 13 0.82
-8.7 1 0.06 4.4 9 0.56
-4.8 1 0.06 4.5 22 1.38
-4.2 1 0.06 4.6 7 0.44

-4 1 0.06 4.7 11 0.69
-2.4 1 0.06 4.8 15 0.94

-2 2 0.13 4.9 11 0.69
-1.7 1 0.06 5 35 2.2
-1.5 1 0.06 51 5 0.31
-0.3 1 0.06 5.2 13 0.82
0.6 1 0.06 53 8 0.5
0.8 1 0.06 54 9 0.56
0.9 2 0.13 5.5 16 1

1 3 0.19 5.6 4 0.25
1.1 1 0.06 5.7 8 0.5
1.2 1 0.06 5.8 7 0.44
1.4 1 0.06 5.9 5 0.31
1.6 1 0.06 6 25 1.57
1.7 3 0.19 6.1 7 0.44
1.8 3 0.19 6.2 5 0.31
1.9 2 0.13 6.3 5 0.31

2 8 0.5 6.4 9 0.56
2.1 5 0.31 6.5 10 0.63
2.2 4 0.25 6.6 5 0.31
2.3 7 0.44 6.7 8 0.5
2.4 2 0.13 6.8 3 0.19
2.5 18 1.13 6.9 6 0.38
2.6 7 0.44 7 15 0.94
2.7 9 0.56 7.1 4 0.25
2.8 14 0.88 7.2 4 0.25
2.9 11 0.69 7.3 5 0.31

3 52 3.26 7.4 7 0.44
3.1 12 0.75 7.5 10 0.63
3.2 19 1.19 7.6 3 0.19
3.3 14 0.88 7.7 6 0.38
34 5 0.31 7.8 4 0.25
3.5 28 1.76 7.9 5 0.31
3.6 8 0.5 8 18 1.13




Answers Frequency Per cent Answers Frequency Per cent
8.1 6 0.38 12.8 4 0.25
8.2 7 0.44 12.9 4 0.25
8.3 5 0.31 13 2 0.13
8.4 2 0.13 13.1 2 0.13
8.5 6 0.38 13.2 4 0.25
8.6 3 0.19 13.3 2 0.13
8.7 4 0.25 134 2 0.13
8.8 2 0.13 13.5 1 0.06
8.9 7 0.44 13.6 3 0.19
9 9 0.56 13.7 3 0.19
9.1 8 0.5 13.8 1 0.06
9.2 3 0.19 13.9 2 0.13
9.3 6 0.38 14 4 0.25
9.4 9 0.56 14.1 2 0.13
9.5 2 0.13 14.2 6 0.38
9.6 5 0.31 14.3 3 0.19
9.7 4 0.25 14.4 5 0.31
9.8 6 0.38 14.5 8 0.5
9.9 5 0.31 14.6 5 0.31
10 26 1.63 14.7 3 0.19
10.1 6 0.38 14.8 3 0.19
10.2 7 0.44 14.9 7 0.44
10.3 5 0.31 15 7 0.44
10.4 14 0.88 15.1 2 0.13
10.5 6 0.38 15.2 2 0.13
10.6 4 0.25 15.3 3 0.19
10.7 6 0.38 15.4 3 0.19
10.8 5 0.31 15.5 2 0.13
10.9 2 0.13 15.6 1 0.06

11 1 0.06 15.7 3 0.19
111 8 0.5 15.8 5 0.31
11.2 6 0.38 15.9 5 0.31
11.3 4 0.25 16 3 0.19
11.4 5 0.31 16.1 1 0.06
11.5 7 0.44 16.2 2 0.13
11.6 5 0.31 16.3 2 0.13
11.8 3 0.19 16.5 4 0.25
11.9 3 0.19 16.8 2 0.13

12 10 0.63 16.9 1 0.06
12.1 3 0.19 17 1 0.06
12.2 6 0.38 17.2 1 0.06
12.3 2 0.13 17.4 6 0.38
12.4 6 0.38 17.6 2 0.13
12.5 11 0.69 17.7 2 0.13
12.6 4 0.25 17.8 1 0.06
12.7 3 0.19 17.9 3 0.19
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Answers Frequency Per cent Answers Frequency Per cent

18 1 0.06 233 2 0.13
18.1 1 0.06 235 1 0.06
18.3 2 0.13 23.6 1 0.06
18.5 2 0.13 23.7 2 0.13
18.6 1 0.06 23.8 1 0.06
18.7 2 0.13 23.9 2 0.13
18.9 2 0.13 241 4 0.25

19 3 0.19 24.2 3 0.19
19.2 4 0.25 24.4 1 0.06
19.3 2 0.13 24.5 1 0.06
194 1 0.06 24.6 2 0.13
19.5 5 0.31 24.8 1 0.06
19.6 1 0.06 24.9 2 0.13
19.7 4 0.25 25 2 0.13
19.8 4 0.25 25.1 2 0.13
19.9 4 0.25 25.2 1 0.06

20 8 0.5 253 5 0.31
20.1 2 0.13 25.4 1 0.06
20.2 7 0.44 25.6 4 0.25
20.3 1 0.06 25.7 1 0.06
20.4 3 0.19 25.9 3 0.19
20.5 5 0.31 26.2 1 0.06
20.6 3 0.19 26.4 1 0.06
20.7 6 0.38 26.5 1 0.06
20.8 2 0.13 26.8 2 0.13
20.9 6 0.38 26.9 2 0.13

21 5 0.31 27 1 0.06
211 3 0.19 27.1 5 0.31
21.2 3 0.19 27.5 2 0.13
213 1 0.06 27.6 1 0.06
21.4 1 0.06 27.7 3 0.19
215 3 0.19 27.9 1 0.06
21.6 2 0.13 28 1 0.06
21.7 3 0.19 28.1 1 0.06
21.9 4 0.25 28.3 2 0.13

22 1 0.06 28.4 1 0.06
22.1 1 0.06 28.8 1 0.06
22.2 1 0.06 28.9 2 0.13
22.3 2 0.13 29.1 1 0.06
22.4 1 0.06 29.3 3 0.19
225 1 0.06 29.4 2 0.13
22.6 2 0.13 29.6 2 0.13
22.8 1 0.06 29.8 3 0.19
22.9 3 0.19 29.9 1 0.06

23 3 0.19 30 4 0.25
23.1 1 0.06 30.1 8 0.5
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Answers Frequency Per cent Answers Frequency | Percent
30.2 3 0.19 38.4 1 0.06
30.3 3 0.19 39 1 0.06
30.4 3 0.19 39.1 1 0.06
30.5 2 0.13 39.2 1 0.06
30.6 2 0.13 39.6 1 0.06
30.7 1 0.06 39.8 2 0.13
30.8 2 0.13 40 1 0.06
30.9 2 0.13 40.1 1 0.06

31 1 0.06 40.2 1 0.06
31.1 1 0.06 40.5 2 0.13
31.3 1 0.06 40.9 1 0.06
31.4 4 0.25 41 1 0.06
31.5 1 0.06 41.9 1 0.06
31.7 1 0.06 42.1 1 0.06
31.9 1 0.06 42.3 1 0.06

32 1 0.06 42.6 1 0.06
32.1 2 0.13 43 1 0.06
32.3 1 0.06 43.1 2 0.13

33 2 0.13 43.2 1 0.06
33.2 1 0.06 43.4 1 0.06
333 1 0.06 43.5 2 0.13
33.7 1 0.06 43.6 1 0.06
33.8 1 0.06 43.7 1 0.06
33.9 2 0.13 44.2 2 0.13
34.1 1 0.06 44.6 1 0.06
343 1 0.06 44.8 1 0.06
34.4 1 0.06 44.9 2 0.13
34.5 1 0.06 45.1 1 0.06
34.7 1 0.06 45.2 1 0.06

35 1 0.06 45.7 1 0.06
35.1 3 0.19 45.9 1 0.06
353 3 0.19 46.1 1 0.06
35.4 2 0.13 46.4 1 0.06
35.5 1 0.06 46.5 1 0.06
35.6 1 0.06 46.7 2 0.13
36.3 1 0.06 47.3 1 0.06
36.6 1 0.06 47.4 1 0.06
36.7 1 0.06 47.5 1 0.06
36.9 1 0.06 48.1 1 0.06

37 1 0.06 48.2 1 0.06
37.4 1 0.06 48.3 1 0.06
37.6 2 0.13 48.4 1 0.06
379 3 0.19 48.6 1 0.06
38.3 1 0.06 48.7 2 0.13
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Answers Frequency Per cent Answers | Frequency Per cent

48.9 2 0.13 49.9 1 0.06

49 1 0.06 50 36 2.26
Don’t know how to

49.8 ! 0.06 change 96 6.02

Total 1594 100
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Question 19: Filter: Only for respondents who selected ‘Yes, | would like to change my mind.’
in question 17b.

In view of the assumed delivery situation, you have indicated that you would like to change
your personal inflation rate. On the scales you can see the values that you previously
answered. How exactly would you adjust your expectations for your personal inflation rate in

20257

Question 19a:

Answers Frequency Per cent Answers Frequency Per cent
-43.4 1 0.06 -4.7 1 0.06
-34.8 1 0.06 -4.4 1 0.06
-31.2 1 0.06 -4.2 2 0.13
-30.8 1 0.06 -4.1 1 0.06
-29.6 1 0.06 -3.9 2 0.13
-26.4 1 0.06 -3.8 1 0.06
-20.6 1 0.06 -3.7 2 0.13
-19.2 1 0.06 -3.5 2 0.13
-18.2 1 0.06 -3.4 1 0.06
-16.1 1 0.06 -3.3 1 0.06
-14.7 1 0.06 -3.2 2 0.13
-13.9 1 0.06 -2.7 1 0.06
-13.6 2 0.13 -2.6 1 0.06
-13.1 1 0.06 -2.5 1 0.06

-13 1 0.06 -2.3 1 0.06
-11.9 1 0.06 -2.1 1 0.06
-11.7 1 0.06 -2 2 0.13
-11.5 1 0.06 -1.6 1 0.06
-10.9 1 0.06 -1.5 2 0.13
-10.6 1 0.06 -14 1 0.06
-10.5 1 0.06 -1.2 2 0.13
-10.4 2 0.13 -1 2 0.13
-10.1 4 0.25 -0.9 1 0.06

-10 1 0.06 -0.7 1 0.06

-9.5 1 0.06 -0.6 1 0.06

-9.4 1 0.06 -0.5 2 0.13

-9.1 1 0.06 -0.3 1 0.06

-9 1 0.06 -0.2 1 0.06

-8.8 2 0.13 0 20 1.26

-8.5 1 0.06 0.3 1 0.06

-8.3 1 0.06 0.4 2 0.13

-7.5 1 0.06 0.5 3 0.19

-7 1 0.06 0.6 1 0.06
-6.6 1 0.06 0.7 2 0.13
-6.4 1 0.06 0.8 1 0.06
-6 1 0.06 0.9 3 0.19
-5.4 1 0.06 1 5 0.32
-5.3 1 0.06 1.1 1 0.06
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Answers Frequency Per cent Answers Frequency Per cent
1.2 4 0.25 5.9 6 0.38
1.3 4 0.25 6 21 1.32
1.4 4 0.25 6.1 4 0.25
1.5 6 0.38 6.2 8 0.5
1.6 3 0.19 6.3 7 0.44
1.7 9 0.57 6.4 8 0.5
1.8 9 0.57 6.5 11 0.69
1.9 5 0.32 6.6 2 0.13

2 32 2.02 6.7 6 0.38
2.1 7 0.44 6.8 6 0.38
2.2 13 0.82 6.9 2 0.13
2.3 13 0.82 7 8 0.5
2.4 9 0.57 7.1 8 0.5
2.5 27 1.7 7.2 4 0.25
2.6 14 0.88 7.3 5 0.32
2.7 16 1.01 7.4 2 0.13
2.8 17 1.07 7.5 6 0.38
2.9 8 0.5 7.6 7 0.44

3 41 2.59 7.7 5 0.32
3.1 9 0.57 7.8 6 0.38
3.2 14 0.88 7.9 2 0.13
3.3 21 1.32 8 12 0.76
3.4 12 0.76 8.1 3 0.19
3.5 22 1.39 8.2 6 0.38
3.6 9 0.57 8.3 2 0.13
3.7 13 0.82 8.4 7 0.44
3.8 16 1.01 8.5 9 0.57
3.9 3 0.19 8.6 6 0.38

4 28 1.77 8.7 3 0.19
4.1 12 0.76 8.8 5 0.32
4.2 15 0.95 8.9 5 0.32
4.3 14 0.88 9 18 1.14
4.4 4 0.25 9.1 8 0.5
4.5 22 1.39 9.2 3 0.19
4.6 7 0.44 9.3 6 0.38
4.7 7 0.44 9.4 6 0.38
4.8 10 0.63 9.5 11 0.69
4.9 5 0.32 9.6 1 0.06

5 51 3.22 9.7 3 0.19
51 12 0.76 9.8 2 0.13
5.2 12 0.76 9.9 8 0.5
53 5 0.32 10 28 1.77
5.4 15 0.95 10.1 8 0.5
5.5 14 0.88 10.2 12 0.76
5.6 8 0.5 10.3 5 0.32
5.7 5 0.32 10.4 7 0.44
5.8 9 0.57 10.5 3 0.19
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Answers Frequency Per cent Answers Frequency Per cent
10.6 4 0.25 15.8 1 0.06
10.7 7 0.44 15.9 2 0.13
10.8 2 0.13 16 5 0.32
10.9 5 0.32 16.1 3 0.19

11 2 0.13 16.2 4 0.25
111 4 0.25 16.3 1 0.06
11.2 5 0.32 16.4 4 0.25
11.3 4 0.25 16.5 1 0.06
114 5 0.32 16.6 2 0.13
115 1 0.06 16.7 2 0.13
11.6 1 0.06 16.8 1 0.06
11.7 1 0.06 16.9 2 0.13
11.8 4 0.25 17 1 0.06
11.9 5 0.32 17.1 2 0.13

12 7 0.44 17.4 2 0.13
12.1 3 0.19 17.5 4 0.25
12.2 7 0.44 17.6 1 0.06
12.3 1 0.06 17.7 3 0.19
12.4 2 0.13 17.8 1 0.06
125 1 0.06 17.9 3 0.19
12.6 1 0.06 18.1 2 0.13
12.7 5 0.32 18.3 2 0.13
12.8 1 0.06 18.4 3 0.19
12.9 2 0.13 18.5 4 0.25

13 2 0.13 18.6 3 0.19
13.1 1 0.06 18.7 2 0.13
133 3 0.19 18.9 1 0.06
13.4 5 0.32 19 1 0.06
13.6 1 0.06 19.1 2 0.13
13.7 1 0.06 19.2 2 0.13
13.9 2 0.13 19.3 3 0.19

14 2 0.13 19.4 1 0.06
14.1 1 0.06 19.5 2 0.13
14.2 2 0.13 19.7 2 0.13
14.3 3 0.19 19.8 1 0.06
14.4 3 0.19 19.9 3 0.19
14.5 1 0.06 20 6 0.38
14.6 5 0.32 20.1 8 0.5
14.7 5 0.32 20.2 8 0.5
14.8 4 0.25 20.4 5 0.32
14.9 4 0.25 20.5 2 0.13

15 11 0.69 20.6 2 0.13
15.1 3 0.19 20.7 6 0.38
15.2 3 0.19 20.8 3 0.19
15.4 6 0.38 20.9 2 0.13
15.5 5 0.32 21 3 0.19
15.6 4 0.25 21.1 2 0.13
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Answers Frequency Per cent Answers Frequency Per cent
21.2 1 0.06 29.2 1 0.06
21.3 4 0.25 29.3 1 0.06
21.4 2 0.13 29.5 1 0.06
215 2 0.13 29.6 2 0.13
21.7 1 0.06 29.7 1 0.06

22 1 0.06 29.8 2 0.13
22.1 2 0.13 29.9 3 0.19
223 2 0.13 30 2 0.13
22.4 1 0.06 30.2 1 0.06
22.6 2 0.13 30.3 1 0.06
22.7 2 0.13 30.4 2 0.13
22.8 1 0.06 30.6 1 0.06
22.9 1 0.06 30.8 1 0.06

23 1 0.06 30.9 1 0.06
23.1 2 0.13 31.1 2 0.13
23.2 1 0.06 31.2 2 0.13
234 3 0.19 31.8 1 0.06
235 1 0.06 31.9 1 0.06

24 1 0.06 32.1 1 0.06
24.1 2 0.13 32.3 1 0.06
24.2 2 0.13 32.7 1 0.06
24.4 1 0.06 32.8 1 0.06
24.6 2 0.13 32.9 1 0.06
24.8 1 0.06 33.2 1 0.06
24.9 1 0.06 334 3 0.19

25 4 0.25 33.5 1 0.06
25.1 1 0.06 34 1 0.06
25.2 2 0.13 35 1 0.06
25.4 5 0.32 35.2 2 0.13
25.6 1 0.06 353 1 0.06
25.8 1 0.06 35.7 1 0.06
25.9 1 0.06 36 1 0.06

26 1 0.06 36.4 1 0.06
26.1 1 0.06 36.6 1 0.06
26.4 1 0.06 37.2 1 0.06
26.5 1 0.06 37.9 1 0.06
26.7 2 0.13 38 1 0.06
26.9 1 0.06 38.1 2 0.13
27.2 2 0.13 38.3 1 0.06
27.3 1 0.06 38.6 2 0.13
27.4 1 0.06 38.7 1 0.06

28 1 0.06 38.9 2 0.13
28.2 1 0.06 39.2 1 0.06
28.3 2 0.13 39.4 1 0.06
28.6 2 0.13 39.5 1 0.06
28.7 1 0.06 39.6 2 0.13
28.9 1 0.06 39.8 1 0.06
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Answers | Frequency | Percent Answers Frequency Per cent

40 1 0.06 45.4 2 0.13
40.1 1 0.06 47.2 1 0.06
40.3 3 0.19 47.4 1 0.06
41.1 1 0.06 48.3 2 0.13
41.4 2 0.13 48.4 1 0.06
41.8 1 0.06 48.5 1 0.06
43.1 1 0.06 49.6 1 0.06

45 1 0.06 49.7 2 0.13

Don’t know how to

45.2 ! 0.06 change 85 5.36
45.3 1 0.06 Total 1,585 100
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Question 19b:

Answers Frequency Per cent Answers Frequency Per cent

-50 6 0.4 -17.2 1 0.07
-48.9 1 0.07 -16.5 1 0.07
-47.8 1 0.07 -15.8 1 0.07
-47.2 1 0.07 -15.3 1 0.07
-45.1 1 0.07 -15.1 1 0.07
-44.6 1 0.07 -14.9 1 0.07
-43.2 1 0.07 -14.5 2 0.13

-38 1 0.07 -14.4 1 0.07
-37.6 1 0.07 -14.3 2 0.13
-35.6 2 0.13 -14.2 2 0.13
-35.4 1 0.07 -14 1 0.07
-34.6 1 0.07 -13.8 2 0.13
-34.2 1 0.07 -13.7 2 0.13
-33.6 1 0.07 -13.5 1 0.07

-33 1 0.07 -13.3 1 0.07
-32.3 1 0.07 -13.1 2 0.13

-32 1 0.07 -13 2 0.13
-30.5 1 0.07 -12.9 2 0.13
-27.8 1 0.07 -12.8 2 0.13
-27.7 2 0.13 -12.6 1 0.07
-27.6 2 0.13 -12.3 1 0.07
-26.9 2 0.13 -12.2 1 0.07
-25.8 1 0.07 -12 2 0.13
-25.6 1 0.07 -11.5 1 0.07
-25.2 1 0.07 -11.4 1 0.07
-24.1 4 0.26 -11.3 1 0.07
-22.6 1 0.07 -11.2 3 0.2
-22.5 1 0.07 -11.1 1 0.07
-22.4 1 0.07 -11 1 0.07
-22.1 2 0.13 -10.6 2 0.13
-21.5 1 0.07 -10.5 2 0.13
-21.1 1 0.07 -10.3 1 0.07
-20.6 1 0.07 -10.1 1 0.07
-20.5 1 0.07 -9.9 3 0.2
-20.3 1 0.07 -9.8 2 0.13
-20.2 2 0.13 -9.7 1 0.07
-20.1 1 0.07 9.4 3 0.2
-19.9 2 0.13 -9.3 1 0.07
-19.8 1 0.07 -9.1 2 0.13
-19.5 2 0.13 -8.9 5 0.33
-18.6 1 0.07 -8.8 2 0.13
-17.7 1 0.07 -8.6 1 0.07
-17.6 1 0.07 -8.5 3 0.2
-17.3 1 0.07 -8.4 2 0.13
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Answers Frequency Per cent Answers Frequency Per cent

-8.1 1 0.07 -1.5 7 0.46

-8 2 0.13 -1.4 1 0.07
-7.9 3 0.2 -1.3 2 0.13
-7.7 1 0.07 -1.2 4 0.26
-7.6 1 0.07 -1.1 5 0.33
-7.4 1 0.07 -1 2 0.13
-7.3 2 0.13 -0.8 5 0.33
-7.2 2 0.13 -0.7 4 0.26

-7 1 0.07 -0.6 1 0.07
-6.9 1 0.07 -0.5 3 0.2
-6.7 1 0.07 -0.4 1 0.07
-6.6 3 0.2 -0.3 5 0.33
-6.2 2 0.13 -0.2 5 0.33
-6.1 1 0.07 -0.1 1 0.07
-5.8 1 0.07 0 35 2.32
-5.5 1 0.07 0.1 2 0.13
-54 4 0.26 0.2 3 0.2
-5.2 1 0.07 0.3 9 0.6
-5.1 3 0.2 0.4 1 0.07

-5 3 0.2 0.5 6 0.4
-4.9 3 0.2 0.6 8 0.53
-4.8 1 0.07 0.7 4 0.26
-4.6 3 0.2 0.8 6 0.4
-4.5 1 0.07 0.9 5 0.33
-4.4 2 0.13 1 19 1.26
-4.3 2 0.13 1.1 4 0.26
-4.2 2 0.13 1.2 19 1.26
-4.1 1 0.07 13 9 0.6

-4 2 0.13 1.4 6 0.4
-3.9 1 0.07 1.5 22 1.46
-3.7 2 0.13 1.6 10 0.66
-3.5 4 0.26 1.7 17 1.13
-3.4 1 0.07 1.8 20 1.32
-3.3 2 0.13 1.9 13 0.86
-3.2 2 0.13 2 54 3.57
-3.1 2 0.13 2.1 16 1.06

-3 4 0.26 2.2 18 1.19
-2.7 2 0.13 23 26 1.72
-2.5 1 0.07 2.4 18 1.19
-2.3 1 0.07 2.5 34 2.25
-2.2 2 0.13 2.6 10 0.66
-2.1 2 0.13 2.7 16 1.06

-2 2 0.13 2.8 10 0.66
-1.9 3 0.2 2.9 17 1.13
-1.8 4 0.26 3 48 3.18
-1.7 2 0.13 3.1 6 0.4

88




Answers Frequency Per cent Answers Frequency Per cent
3.2 18 1.19 7.8 3 0.2
3.3 21 1.39 7.9 4 0.26
3.4 10 0.66 8 8 0.53
3.5 22 1.46 8.1 4 0.26
3.6 8 0.53 8.2 6 0.4
3.7 9 0.6 8.4 1 0.07
3.8 7 0.46 8.5 4 0.26
3.9 8 0.53 8.6 1 0.07

4 27 1.79 8.8 6 0.4
4.1 3 0.2 9 5 0.33
4.2 8 0.53 9.1 3 0.2
4.3 10 0.66 9.2 3 0.2
4.4 5 0.33 9.3 3 0.2
4.5 13 0.86 9.4 9 0.6
4.6 8 0.53 9.5 8 0.53
4.7 10 0.66 9.6 3 0.2
4.8 14 0.93 9.7 2 0.13
4.9 3 0.2 9.8 2 0.13

5 27 1.79 9.9 3 0.2
51 9 0.6 10 11 0.73
5.2 15 0.99 10.1 8 0.53
53 8 0.53 10.2 1 0.07
5.4 6 0.4 10.3 3 0.2
5.5 12 0.79 10.4 8 0.53
5.6 6 0.4 10.5 3 0.2
5.7 4 0.26 10.6 4 0.26
5.8 7 0.46 10.7 5 0.33
5.9 5 0.33 10.8 1 0.07

6 10 0.66 10.9 2 0.13
6.1 4 0.26 11 2 0.13
6.2 4 0.26 111 2 0.13
6.3 3 0.2 11.3 1 0.07
6.4 10 0.66 11.4 2 0.13
6.5 8 0.53 11.5 3 0.2
6.6 2 0.13 11.6 5 0.33
6.7 6 0.4 11.7 2 0.13
6.8 5 0.33 11.8 2 0.13
6.9 5 0.33 11.9 2 0.13

7 8 0.53 12.1 1 0.07
7.1 4 0.26 12.2 3 0.2
7.2 4 0.26 12.3 3 0.2
7.3 4 0.26 12.4 1 0.07
7.4 1 0.07 12.5 2 0.13
7.5 3 0.2 12.6 2 0.13
7.6 5 0.33 12.7 1 0.07
7.7 3 0.2 12.8 2 0.13
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Frequen

Answers Frequency Per cent Answers cy Per cent

12.9 1 0.07 19.6 1 0.07

13 2 0.13 19.7 2 0.13
13.1 1 0.07 19.8 1 0.07
13.4 2 0.13 19.9 2 0.13
13.5 1 0.07 20 2 0.13
13.7 1 0.07 20.1 1 0.07
13.9 1 0.07 20.2 4 0.26

14 3 0.2 20.5 1 0.07
14.1 2 0.13 20.7 2 0.13
14.3 1 0.07 20.9 1 0.07
14.4 1 0.07 21.1 2 0.13
14.6 2 0.13 213 1 0.07
14.7 4 0.26 21.5 1 0.07
14.8 1 0.07 22.7 1 0.07
14.9 1 0.07 23.1 1 0.07

15 2 0.13 233 1 0.07
15.1 2 0.13 24.5 1 0.07
15.2 2 0.13 25.1 2 0.13
15.3 2 0.13 253 1 0.07
15.4 3 0.2 26 2 0.13
15.5 1 0.07 27 1 0.07
15.7 2 0.13 27.2 1 0.07
15.8 1 0.07 27.6 1 0.07
16.1 2 0.13 27.7 2 0.13
16.2 3 0.2 28 1 0.07
16.3 1 0.07 28.1 1 0.07
16.8 2 0.13 28.7 1 0.07
16.9 3 0.2 30.3 1 0.07

17 1 0.07 30.6 1 0.07
17.1 4 0.26 32.1 1 0.07
18.3 1 0.07 32.9 1 0.07
18.4 1 0.07 33.7 1 0.07
18.5 1 0.07 353 1 0.07
18.6 1 0.07 36.1 1 0.07
18.7 1 0.07 36.4 1 0.07
18.9 2 0.13 39.5 1 0.07
19.2 2 0.13 46.9 1 0.07
19.3 1 0.07 49.4 1 0.07

Don’t know how to

194 0.07 change 85 5.63
19.5 0.07 Total 1,511 100
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Question 19c:

Answers Frequency Per cent Answers Frequency Per cent
-28.4 1 0.07 4 21 1.4
-27.7 1 0.07 4.1 2 0.13
-24.8 1 0.07 4.2 10 0.67

-13 1 0.07 4.3 12 0.8
-8.2 1 0.07 4.4 4 0.27
-7.6 1 0.07 4.5 21 1.4
-4.6 1 0.07 4.6 5 0.33
-2.9 1 0.07 4.7 8 0.53
-2.6 1 0.07 4.8 9 0.6
-0.7 1 0.07 4.9 8 0.53
-0.4 1 0.07 5 24 1.6

0 1 0.07 5.1 5 0.33
0.3 2 0.13 5.2 11 0.73
0.5 2 0.13 5.3 7 0.47
0.8 1 0.07 5.4 14 0.93

1 1 0.07 5.5 20 1.33
1.1 1 0.07 5.6 5 0.33
13 2 0.13 5.7 13 0.87
1.4 1 0.07 5.8 3 0.2
1.5 5 0.33 5.9 6 0.4
1.6 1 0.07 6 32 2.13
1.7 2 0.13 6.1 5 0.33
1.8 5 0.33 6.2 5 0.33
1.9 4 0.27 6.3 4 0.27

2 5 0.33 6.4 11 0.73
2.1 3 0.2 6.5 6 0.4
2.2 5 0.33 6.6 7 0.47
2.3 3 0.2 6.7 5 0.33
2.4 3 0.2 6.8 8 0.53
2.5 6 0.4 6.9 10 0.67
2.6 2 0.13 7 19 1.26
2.7 8 0.53 7.1 8 0.53
2.8 10 0.67 7.2 5 0.33
2.9 6 0.4 7.3 8 0.53

3 30 2 7.4 5 0.33
3.1 10 0.67 7.5 5 0.33
3.2 10 0.67 7.6 9 0.6
3.3 15 1 7.7 8 0.53
3.4 2 0.13 7.8 7 0.47
35 25 1.66 7.9 9 0.6
3.6 7 0.47 8 12 0.8
3.7 13 0.87 8.1 4 0.27
3.8 6 0.4 8.2 11 0.73
3.9 1 0.07 8.3 4 0.27
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Answers Frequency Per cent Answers Frequency Per cent
8.4 1 0.07 133 3 0.2
8.5 7 0.47 134 3 0.2
8.6 1 0.07 135 2 0.13
8.7 5 0.33 13.6 3 0.2
8.8 6 0.4 13.7 3 0.2
9 6 0.4 13.8 2 0.13
9.1 7 0.47 139 4 0.27
9.2 2 0.13 14 2 0.13
9.4 2 0.13 14.2 4 0.27
9.5 4 0.27 14.3 5 0.33
9.6 9 0.6 14.4 2 0.13
9.7 9 0.6 14.5 6 0.4
9.8 7 0.47 14.6 2 0.13
9.9 6 0.4 14.7 3 0.2
10 19 1.26 14.8 2 0.13
10.1 6 0.4 14.9 3 0.2
10.2 9 0.6 15 9 0.6
10.3 7 0.47 15.1 5 0.33
10.4 6 0.4 15.2 2 0.13
10.5 6 0.4 15.3 2 0.13
10.6 1 0.07 154 4 0.27
10.7 8 0.53 15.5 5 0.33
10.8 4 0.27 15.7 3 0.2
10.9 7 0.47 15.8 1 0.07

11 8 0.53 15.9 3 0.2
11.2 5 0.33 16 4 0.27
11.3 2 0.13 16.1 2 0.13
114 3 0.2 16.2 5 0.33
11.5 6 0.4 16.3 4 0.27
11.6 4 0.27 16.4 2 0.13
11.7 3 0.2 16.6 5 0.33
11.8 5 0.33 16.7 1 0.07
11.9 8 0.53 16.8 3 0.2

12 14 0.93 16.9 2 0.13
12.1 3 0.2 17 1 0.07
12.2 6 0.4 17.1 1 0.07
12.3 3 0.2 17.2 1 0.07
12.4 3 0.2 17.4 1 0.07
12.5 5 0.33 17.5 3 0.2
12.6 4 0.27 17.6 5 0.33
12.7 4 0.27 17.7 2 0.13
12.8 6 0.4 17.8 1 0.07
12.9 5 0.33 18 1 0.07

13 5 0.33 18.1 2 0.13
13.1 3 0.2 18.2 5 0.33
13.2 2 0.13 18.3 2 0.13
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Answers Frequency Per cent Answers Frequency Per cent
18.4 5 0.33 233 4 0.27
18.5 2 0.13 234 1 0.07
18.6 3 0.2 235 2 0.13
18.7 4 0.27 23.6 2 0.13
18.8 1 0.07 23.7 1 0.07
18.9 2 0.13 23.8 3 0.2

19 3 0.2 23.9 2 0.13
19.1 4 0.27 24 3 0.2
19.2 4 0.27 24.2 4 0.27
19.3 3 0.2 24.3 2 0.13
19.5 1 0.07 24.4 1 0.07
19.6 7 0.47 24.7 3 0.2
19.7 4 0.27 24.8 2 0.13
19.8 2 0.13 24.9 1 0.07
19.9 4 0.27 25 4 0.27

20 8 0.53 25.1 6 0.4
20.1 5 0.33 25.2 1 0.07
20.2 6 0.4 253 5 0.33
20.3 3 0.2 254 3 0.2
20.4 2 0.13 255 2 0.13
20.5 4 0.27 25.9 3 0.2
20.6 3 0.2 26 2 0.13
20.7 4 0.27 26.1 1 0.07
20.8 5 0.33 26.2 3 0.2

21 5 0.33 26.4 3 0.2
21.1 5 0.33 26.5 1 0.07
21.2 1 0.07 26.6 1 0.07
213 1 0.07 26.8 2 0.13
21.4 1 0.07 26.9 2 0.13
215 3 0.2 27.1 2 0.13
21.6 2 0.13 27.2 1 0.07
21.7 2 0.13 27.3 1 0.07
21.8 1 0.07 27.4 1 0.07
21.9 2 0.13 27.6 1 0.07

22 3 0.2 27.7 1 0.07
22.1 2 0.13 27.8 2 0.13
22.2 4 0.27 27.9 2 0.13
223 3 0.2 28 3 0.2
22.4 1 0.07 28.1 2 0.13
225 1 0.07 28.3 2 0.13
22.6 5 0.33 28.4 1 0.07
22.8 2 0.13 28.7 1 0.07
22.9 2 0.13 29 1 0.07

23 3 0.2 29.1 1 0.07
23.1 1 0.07 29.3 1 0.07
23.2 2 0.13 29.4 2 0.13
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Answers Frequency Per cent Answers Frequency Per cent
29.5 1 0.07 37.1 2 0.13
29.6 3 0.2 37.2 2 0.13
29.7 3 0.2 37.3 2 0.13
29.8 3 0.2 37.8 1 0.07
29.9 2 0.13 37.9 2 0.13

30 1 0.07 38.2 2 0.13
30.1 1 0.07 38.3 1 0.07
30.2 2 0.13 38.4 1 0.07
30.4 2 0.13 38.7 2 0.13
30.5 3 0.2 38.8 2 0.13
30.6 1 0.07 38.9 1 0.07
30.7 1 0.07 39 1 0.07
30.8 2 0.13 39.3 2 0.13

31 2 0.13 394 2 0.13
31.2 1 0.07 39.6 1 0.07
31.3 1 0.07 40 2 0.13
314 3 0.2 40.2 1 0.07
31.5 1 0.07 404 2 0.13
31.9 1 0.07 40.6 2 0.13

32 1 0.07 40.9 2 0.13
32.3 1 0.07 41.1 1 0.07
324 1 0.07 41.2 1 0.07
32.6 1 0.07 41.3 1 0.07
32.7 1 0.07 41.6 1 0.07
329 1 0.07 42.3 1 0.07
33.2 2 0.13 42.4 1 0.07
33.3 1 0.07 43 1 0.07
33.6 1 0.07 43.1 1 0.07
33.8 1 0.07 43.2 1 0.07
339 1 0.07 43.3 1 0.07

34 1 0.07 43.8 1 0.07
341 2 0.13 44.3 2 0.13
34.2 1 0.07 44.5 1 0.07
34.3 3 0.2 44.7 1 0.07
34.8 1 0.07 44.8 1 0.07
35.1 2 0.13 45 1 0.07
35.2 2 0.13 45.1 1 0.07
35.3 1 0.07 45.6 1 0.07
354 1 0.07 46.5 1 0.07
35.8 2 0.13 46.6 1 0.07
359 1 0.07 46.7 1 0.07
36.1 1 0.07 46.9 1 0.07
36.3 1 0.07 47.1 1 0.07
36.5 1 0.07 47.2 1 0.07
36.8 1 0.07 47.3 1 0.07

37 1 0.07 47.5 1 0.07
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Answers Frequency Per cent Answers Frequency Per cent
47.6 2 0.13 49.3 1 0.07
47.7 1 0.07 49.7 2 0.13
48.2 1 0.07 49.8 1 0.07
48.7 1 0.07 50 31 2.06
Don’t know how to

49.1 1 0.07 change 85 5.66

Total 1502 100
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Question 21:

Many surveys on inflation expectations do not make a clear distinction between the ’official’
inflation rate, which is calculated using the consumer price index, and your personal inflation

rate, i.e. the price changes you experience yourself.

If you had to answer a question about your inflation expectations where this difference is not
clearly recognizable, would you rather answer this question with regard to the ‘official’

inflation rate or your personal inflation rate?

Frequenc Per
Answers y cent
| would rather assume that the question refers to my personal inflation
rate. 437 21.51
| would rather assume that the question refers to the ‘official’ inflation rate 1039 51.13
| would calculate some sort of average between the two inflation rates. 345 16.98
| would be too confused to give an answer and would choose ‘don't know’. 211 10.38
Total 2,032 100
Question 22:

What is your most important source of information when forming expectations about the

future rate of inflation?

Answers Frequency Per cent
Own shopping experience 550 27.07
Own observation of prices in stores or online. 527 25.94
Newspaper/magazine. 104 5.12
Radio/TV. 225 11.07
Internet. 263 12.94
Social networks (e.g. Facebook, Instagram, X...). 90 4.43
Conversations with friends/family/colleagues. 77 3.79
| do not inform myself about the inflation rate. 141 6.94
Don't know. 55 2.71
Total 2,032 100
Question 23:

In everyday life, we often have to deal with financial issues, such as paying bills, saving money

or taking out a loan. How good or bad do you rate your own knowledge of financial matters?

Please choose the answer that best reflects your impression of your financial knowledge.

Answers Frequency Per cent
Very poor 58 2.85
Bad 230 11.32
Neither bad nor good 824 40.55
Good 741 36.47
Very good 179 8.81
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Total

2,032

100
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Question 24:

Imagine that you have a savings account on which you receive 5% interest per year. The

inflation rate is 6% per year.

How much can you buy with the money in this savings account after one year?

Answers Frequency Per cent
More than today 120 5.91
The same as today 330 16.24
Less than today 1,431 70.42
Don't know 151 7.43
Total 2,032 100
Question 25:

Please rate whether the following statement is true or false:

‘Buying a share in a single company usually results in a safer return than buying an equity

fund’.
Answers Frequency Per cent
TRUE 215 10.58
FALSE 1247 61.37
Don't know 570 28.05
Total 2032 100
Question 26:

Which of the following forms of investment usually leads to the highest return in the long term

(e.g. over 10 years or more)?

Answers Frequency Per cent
Savings book / savings account 277 13.63
Bonds, fixed-interest bonds and savings certificates 368 18.11
Shares 1,035 50.94
Don't know 352 17.32
Total 2,032 100
Question 27:
Which of the following forms of investment usually has the highest fluctuations in value over
time?
Answers Frequency Per cent
Savings book / savings account 251 12.35
Bonds, fixed-interest bonds and savings certificates 155 7.63
Shares 1,339 65.9
Don't know 287 14.12
Total 2,032 100
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Question 28:
The European Central Bank (ECB) is responsible for the common monetary policy of all euro
countries. How good or bad would you rate your own knowledge of the ECB?

Please choose the answer that best reflects your impression of your knowledge of the ECB.

Subjective monetary literacy Frequency Per cent
Very poor 173 8.51
Bad 509 25.05
Neither bad nor good 964 47.44
Good 340 16.73
Very good 46 2.26
Total 2,032 100

Question 29:
In your opinion, which of the following is the essential task of the ECB?

The main task of the ECBis to ...

Objective monetary literacy 2 Frequency Per cent
... to promote growth in the euro area. 173 8.51
... to combat unemployment in the euro area. 509 25.05
... to ensure price stability in the euro area. 964 47.44
... to provide loans to the member states of the European Union. 340 16.73
... to control the exchange rate between the euro and the US dollar. 46 2.26
Don't know.
Total 2,032 100
Question 30:

In the euro area, commercial banks (e.g. Deutsche Bank, Commerzbank, Sparkassen,
Volksbanken, etc.) borrow money from the European Central Bank at a certain interest rate
(main refinancing rate). The commercial banks then lend this money to households and
companies at a higher interest rate.

Do you know approximately how high the interest rate is that the ECB charges commercial
banks? Please state the value in per cent!

Policy rate perception | Frequency | Per cent Policy rate perception | Frequency | Per cent
-40 1 0.05|-9.9 1 0.05
-36.9 1 0.05|-94 1 0.05
-36.8 1 0.05|-9.1 1 0.05
-31.1 1 0.05 | -8.7 1 0.05
-17.7 1 0.05 | -8.5 1 0.05
-13.9 1 0.05 | -7.7 1 0.05
-13.4 1 0.05 | -5.5 1 0.05
-12.2 1 0.05 | -4.7 1 0.05
-11.1 1 0.05| -4 2 0.1
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Policy rate perception | Frequency Per cent | Policy rate perception | Frequency | Per cent
-3.8 2 0.1 3.8 7 0.34
-3.5 1 0.05 3.9 2 0.1
-3.1 1 0.05 4 17 0.84
-2.8 1 0.05 4.1 6 0.3
-2.7 1 0.05 4.2 4 0.2
-2.4 1 0.05 4.3 8 0.39

-2 1 0.05 4.4 2 0.1
-1.8 1 0.05 4.5 17 0.84
-1.5 1 0.05 4.6 5 0.25
-0.7 1 0.05 4.7 10 0.49
-0.5 2 0.1 4.8 5 0.25

0 22 1.08 4.9 2 0.1
0.2 1 0.05 5 12 0.59
0.3 1 0.05 5.1 5 0.25
0.4 1 0.05 5.2 2 0.1
0.5 3 0.15 53 1 0.05
0.6 7 0.34 5.4 10 0.49
0.8 3 0.15 5.5 2 0.1
0.9 6 0.3 5.6 2 0.1

1 14 0.69 5.7 6 0.3
1.1 1 0.05 5.8 4 0.2
1.2 11 0.54 5.9 5 0.25
1.3 8 0.39 6 7 0.34
1.4 1 0.05 6.1 1 0.05
1.5 16 0.79 6.2 4 0.2
1.6 2 0.1 6.3 4 0.2
1.7 14 0.69 6.4 3 0.15
1.8 9 0.44 6.5 5 0.25
1.9 10 0.49 6.6 1 0.05

2 55 2.71 6.7 1 0.05
2.1 11 0.54 6.8 2 0.1
2.2 15 0.74 6.9 4 0.2
2.3 20 0.98 7 7 0.34
2.4 11 0.54 7.1 3 0.15
2.5 51 2.51 7.2 6 0.3
2.6 10 0.49 7.3 3 0.15
2.7 43 2.12 7.4 2 0.1
2.8 85 4.18 7.5 1 0.05
2.9 27 1.33 7.6 4 0.2

3 51 2.51 7.7 3 0.15
3.1 4 0.2 7.8 2 0.1
3.2 8 0.39 7.9 5 0.25
3.3 20 0.98 8 4 0.2
3.4 9 0.44 8.1 4 0.2
3.5 29 1.43 8.2 1 0.05
3.6 8 0.39 8.3 1 0.05
3.7 11 0.54 8.4 1 0.05
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Policy rate perception | Frequency Per cent | Policy rate perception | Frequency | Per cent
8.5 2 0.1 14 4 0.2
8.6 1 0.05 14.1 1 0.05
8.7 1 0.05 14.3 1 0.05
8.8 5 0.25 14.4 3 0.15
8.9 3 0.15 14.5 1 0.05

9 4 0.2 14.8 2 0.1
9.1 1 0.05 14.9 4 0.2
9.3 1 0.05 15 1 0.05
9.4 3 0.15 15.3 1 0.05
9.5 1 0.05 154 1 0.05
9.6 4 0.2 15.5 1 0.05
9.7 3 0.15 15.6 2 0.1
9.8 2 0.1 16.3 1 0.05
9.9 3 0.15 16.6 1 0.05

10 1 0.05 16.9 1 0.05
10.1 1 0.05 17 1 0.05
10.2 1 0.05 17.1 1 0.05
10.3 2 0.1 17.3 1 0.05
10.4 3 0.15 17.4 1 0.05
10.5 3 0.15 17.6 1 0.05
10.6 1 0.05 17.7 2 0.1
10.7 2 0.1 17.8 3 0.15
10.8 1 0.05 17.9 3 0.15
10.9 2 0.1 18 2 0.1

11 6 0.3 18.2 2 0.1
11.1 2 0.1 18.3 2 0.1
11.2 1 0.05 18.4 1 0.05
114 4 0.2 18.5 2 0.1
11.5 1 0.05 18.7 2 0.1
11.6 2 0.1 18.8 2 0.1
11.7 3 0.15 18.9 1 0.05
11.8 1 0.05 19 1 0.05
11.9 3 0.15 194 1 0.05
12.1 2 0.1 19.7 1 0.05
12.2 3 0.15 19.8 3 0.15
12.5 1 0.05 20 3 0.15
12.6 1 0.05 20.4 1 0.05
12.7 1 0.05 20.5 1 0.05
12.8 3 0.15 20.7 3 0.15
12.9 2 0.1 20.9 1 0.05

13 3 0.15 21 3 0.15
13.1 1 0.05 21.2 1 0.05
134 1 0.05 21.6 2 0.1
13.5 2 0.1 21.8 1 0.05
13.6 3 0.15 22.1 1 0.05
13.8 2 0.1 22.3 3 0.15
13.9 1 0.05 22.5 2 0.1
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Policy rate perception | Frequency Per cent | Policy rate perception | Frequency | Per cent

23 2 0.1 29.8 1 0.05
23.1 1 0.05 30.1 1 0.05
23.2 1 0.05 30.5 1 0.05
23.4 1 0.05 31.1 2 0.1
23.6 1 0.05 31.3 1 0.05
23.8 1 0.05 33.2 1 0.05
24.3 1 0.05 33.8 1 0.05
24.5 1 0.05 34.7 1 0.05
24.6 1 0.05 34.8 1 0.05
24.7 2 0.1 36.8 1 0.05
24.9 1 0.05 37.3 1 0.05
26.2 1 0.05 37.5 1 0.05
26.3 1 0.05 37.7 1 0.05
26.5 2 0.1 41.7 1 0.05
26.7 2 0.1 41.8 1 0.05
27.3 1 0.05 44.6 1 0.05
28.6 1 0.05 45.5 1 0.05
28.7 2 0.1 49.5 1 0.05

29 1 0.05 50 2 0.1
29.2 1 0.05 Don't know 961 47.29
29.6 2 0.1 Total 2,032 100
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Question 31:
In your opinion, who determines this interest rate?

Frequenc Per

Objective monetary literacy 3 y cent
The ECB, independently of the governments of the euro countries. 911 44.83
The ECB, followed by the approval of the governments of the euro
countries. 284 13.98
The ECB and the governments of the euro countries together. 318 15.65
The governments of the euro countries, then the ECB carries out the
decision. 90 4.43
Don't know. 429 21.11
Total 2,032 100

Question 32:

Commercial banks borrow money from the ECB (European Central Bank) at a fixed interest
rate. Suppose that prices in the euro area are expected to rise sharply in the future.

How do you think the interest rate should be?

Objective monetary literacy 4 Frequency | Per cent
The interest rate should fall. 823 40.5
The interest rate should stay the same. 409 20.13
The interest rate should rise. 464 22.83
Don't know. 336 16.54
Total 2,032 100
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Appendix D - Absolute and Relative Frequencies of Socio-Demographic

variables
Age
Answers Frequency Per cent Answers Frequency Per cent
18 32 1.57 50 39 1.92
19 23 1.13 51 29 1.43
20 27 1.33 52 34 1.67
21 22 1.08 53 39 1.92
22 26 1.28 54 45 2.21
23 26 1.28 55 53 2.61
24 42 2.07 56 59 2.9
25 35 1.72 57 54 2.66
26 35 1.72 58 58 2.85
27 34 1.67 59 47 2.31
28 40 1.97 60 33 1.62
29 40 1.97 61 27 1.33
30 31 1.53 62 33 1.62
31 34 1.67 63 39 1.92
32 30 1.48 64 36 1.77
33 26 1.28 65 33 1.62
34 37 1.82 66 44 2.17
35 37 1.82 67 31 1.53
36 40 1.97 68 32 1.57
37 48 2.36 69 35 1.72
38 40 1.97 70 14 0.69
39 57 2.81 71 29 1.43
40 33 1.62 72 14 0.69
41 32 1.57 73 19 0.94
42 39 1.92 74 20 0.98
43 40 1.97 75 12 0.59
44 40 1.97 76 8 0.39
45 38 1.87 77 2 0.1
46 42 2.07 78 3 0.15
47 22 1.08 79 4 0.2
48 23 1.13 80 1 0.05
49 34 1.67 81 1 0.05
Total 2,032 100
Sex
Answers Frequency Per cent
Male 1,012 49.8
Female 1,013 49.85
Not binary or gender diverse 7 0.34
Total 2,032 100
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Region

Answers Frequency Per cent
North-west 332 16.34
Nordrhein-Westfallen 473 23.28
Mid-west 292 14.37
Baden-Wirtemberg 262 12.89
Bayern 304 14.96
Berlin+North-east 187 9.2
Mid-east 182 8.96
Total 2,032 100
Community size
Answers Frequency Per cent
1-4,999 296 14.57
5,000 - 19,999 478 23.52
20,000 - 99,999 593 29.18
100,000 - 499,999 318 15.65
500,000+ 347 17.08
Total 2,032 100
Size of household
Answers Frequency Per cent
1 502 24.7
2 767 37.75
3 381 18.75
4 278 13.68
5 or more persons 104 5.12
Total 2,032 100
Number of children under 18
Answers Frequency Per cent
0 1430 70.37
1 350 17.22
2 207 10.19
3 39 1.92
3 or more persons 6 0.3
Total 2,032 100
Family status
Answers Frequency Per cent
Married or living together with partner 1170 57.58
Single 617 30.36
Widowed/divorced/separated 245 12.06
Total 2,032 100
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Education of interviewed person

Answers Frequency Per cent
No high school diploma 11 0.54
Secondary school diploma 925 45,52
University entrance qualification 515 25.34
University degree 581 28.59
Total 2,032 100
Current occupation of interviewed person
Answers Frequency Per cent
Blue-collar worker 119 5.86
Whitle-collar worker 187 9.2
Public servant 234 11.52
Self-employed 259 12.75
Farmer 241 11.86
No occupation/unemployed 198 9.74
Total 2,032 100
Occupational situation of interviewed person
Answers Frequency Per cent
Full-time occupation 119 5.86
Part-time occupation 187 9.2
Currently unemployed 234 11.52
Not working (e.g., pensioners) 259 12.75
Housewife/househusband 241 11.86
In apprenticeship/compulsory military service 198 9.74
Attending school/university 200 9.84
Total 2,032 100
Growing up in East Germany
Answers Frequency Per cent
Yes 524 25.79
No 1508 74.21
Total 2,032 100
Migration background
Answers Frequency Per cent
Yes, | immigrated in Germany 524 25.79
Yes, one of my parents immigrated to Germany. 1508 74.21
No
Total 2,032 100
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Net household income

Answers Frequency Per cent
0-1.000 € 119 5.86
1.001-1.500 € 187 9.2
1.501-2.000 € 234 11.52
2.001-2.500 € 259 12.75
2.501-3.000 € 241 11.86
3.001-3.500 € 198 9.74
3.501-4.000 € 200 9.84
4.001-5.000 € 273 13.44
5.001-7.000 € 176 8.66
More than 7.000 € 84 4.13
No response 61 3
Total 2,032 100
Total household spending
Answers Frequency Per cent
0-1.000 € 602 29.63
1.001-1.500 € 413 20.32
1.501-2.000 € 293 14.42
2.001-2.500 € 236 11.61
2.501-3.000 € 159 7.82
3.001-3.500 € 92 4.53
3.501-4.000 € 70 3.44
4.001-5.000 € 54 2.66
5.001-7.000 € 26 1.28
More than 7.000 € 16 0.79
No response 71 3.49
Total 2,032 100
Received unemployment benefits in the past 12 months
Answers Frequency Per cent
No 1792 88.19
Yes, for some months 164 8.07
Yes, for the whole 12 months 76 3.74
Total 2,032 100
Will apply unemployment benefits in the next 12 months
Answers Frequency Per cent
No 1850 91.04
Yes, for some months 125 6.15
Yes, for the whole 12 months 57 2.81
Total 2,032 100
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Is respondent responsible for daily shopping?

Answers Frequency Per cent
Rather me 1241 61.07
Me together with partner/other household member 731 35.97
Rather partner/other household member 60 2.95
Total 2,032 100

Is respondent responsible for saving and investments?

Answers Frequency Per cent
Rather me 1205 59.3
Me together with partner/other household member 714 35.14
Rather partner/other household member 113 5.56
Total 2,032 100

Net Assets

Thinking about the value of your total wealth, such as bank savings, equity, fixed-income securities,
or real estate, would you describe yourself as more like a saver or more like a person who has debt

Answers Frequency Per cent
More like a saver. 1111 54.68
Neither a saver nor a person who has debt. 633 31.15
More like a person who has debt. 194 9.55
Don't know. 94 4.63
Total 2,032 100

Housing conditions

Answers Frequency Per cent
Rent and do not own any other apartments or houses 1151 56.64
Rent, but still own apartments or houses 93 4.58
Live in my own apartment 179 8.81
Live in my own house 609 29.97
Total 2,032 100
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Additional socio-demographic variables
Political party

Which party would you vote for if federal elections were held this Sunday?

Answers Frequency Per cent
Ccbu/csuU 434 21.36
SPD 308 15.16
AfD 445 219
FDP 68 3.35
Linkspartei/PDS 203 9.99
Die Grunen 171 8.42
Blindnis Sahra Wagenknecht 90 4.43
Andere Partei 69 3.4
Don't know 73 3.59
Will not vote 82 4.04
No response 89 4.38
Total 2,032 100
Risk preference
Answers Frequency Per cent
Not at all ready 274 13.48
Not very ready 605 29.77
Partially ready 796 39.17
Ready 294 14.47
Fully ready 63 3.1
Total 2,032 100
Time preference
Answers Frequency Per cent
Compared to others, | very often forgo something
today in order to gain an advantage in the future. 386 19
Compared to others, | sometimes forgo something
today in order to gain an advantage in the future. 693 34.1
| forgo something as much or as little as others do
today in order to gain an advantage in the future. 684 33.66
Compared to others, | rarely forgo something today in
order to gain an advantage in the future. 190 9.35
Compared to others, | practically never forgo
something today in order to gain an advantage in the
future. 79 3.89
Total 2,032 100
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Satisfaction about the economy
How satisfied are you with your overall economic situation?

Answers Frequency Per cent
Very dissatisfied 254 12.5
Somewhat dissatisfied 627 30.86
Neither dissatisfied or satisfied 531 26.13
Somewhat satisfied 503 24.75
Very satissfied 117 5.76
Total 2,032 100
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